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Dear oil and gas marketer,
Thank you for considering Pipeline & Gas Journal for your 2018 marketing and advertising 
needs. Continually published since 1859, Pipeline & Gas Journal is THE essential resource 
for technology and trends in the midstream industry. With a highly qualified, direct-request 
audience, Pipeline & Gas Journal reaches more than 30,000 engineers, executives, and other 
professionals in the pipeline and gas utility industries.

Included in this year’s media planner, you will find a wide variety of print and online opportunities, 
focusing on both brand awareness and lead generation. Used together, marketing plans can be cus-
tomized to allow your messaging to reach the key decision-makers and allow you to show ROI through 
qualified lead reports and analysis. We pride ourselves on helping our clients meet their objectives of 
yielding qualified branding, lead reports and analysis, thereby strengthening their marketing ROI.

Additionally, clients benefit from the strength of Pipeline & Gas Journal’s dedicated and esteemed 
editorial team, who have decades of combined experience and who are committed to producing 
the finest technical publication in the industry.

We look forward to assisting your company with a successful, integrated marketing strategy this year to 
not only meet, but to exceed, your objectives for 2018.  We appreciate the opportunity to work with you 
and thank you for making us No. 1 in reader and advertiser acceptance 
and for your future business.

Kind regards,

John Royall,
President/CEO, Gulf Publishing Company
John.Royall@GulfPub.com

Pipeline News provides comprehensive listings of oil & gas pipeline and facility development and construction projects.  
Pipeline-News.com

Underground Construction serves the water, sewer, natural gas and telecom industries with the latest news, products, project case 
studies and regulatory updates relevant to the underground industry. UConOnline.com

Gas Processing is the first publication devoted solely to technology and trends in the global gas processing industry. Gas Processing 
focuses on midstream gas processing, pipelines, LNG and GTL. GasProcessingNews.com

Hydrocarbon Processing, the hydrocarbon processing industry’s top technical publication, has provided cutting-edge editorial 
content and information for the international refining, petrochemical, gas processing and LNG industries since 1922.  
HydrocarbonProcessing.com

Petroleum Economist is the authority on energy economics and trends, offering high-level intelligence and opinions on the events 
and people shaping the global energy market. Petroleum-Economist.com

World Oil has been the “must-read” global, technical publication and news resource covering the exploration, drilling, completion 
and production of onshore and offshore oil and gas for more than 100 years. WorldOil.com

In May 2017, Gulf Publishing Company purchased Oildom Publishing Company of Texas. With this acquisition, Gulf became the world’s largest,  
privately held publishing company devoted to the oil & gas industry, with the leading publications in each sector.

Media
PLANNER

2018
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Circulation

Total Circulation: 30,2411

Business/Industry Circulation Analysis1

65% 
(19,645) 
Energy, Transportation, Distribution 
Cos, including: Gas Utility (LDC) 
(Distribution); Oil & Gas Pipeline 
(Transmission); Integrated Gas Utility 
& Gas Pipeline, (Transportation & 
Distribution); Pipeline, Other Than Gas;  
Underground Gas Storage; Electric 
Utility, Combined Gas/Electric, Utility; 
Gas Marketing, Sales, Energy Man-
agement; Gas  Producer, Processor, 
Gatherer, Refiner;  Industrial End User; 
Generator, Cogenerator, Non-Gas/
Electric, Utility (includes Municipality, 
Public Works, Telecom, Cable Co); 
other oil/gas, operators and E&P  com-
panies and others, allied to the field.

27.7% 
(8,376) 
Engineering, Consulting and Contract-
ing Firms including: Gas Distribution 
Contractor, Subcontractor; Mainline or 
Pipeline Transmission Contractor, Oth-
er Contractor, Subcontractor; Design, 
Construction; Engineering, Consulting 
Company 

7.3% 
(2,220) 
Service, Supply,  Manufacturing 
including: Equipment Manufacturer, 
Service, Supply, Company; Financial 
Services, Analyst, Legal, Insurance;  
Government, Regulatory, Research 
Agency,  Educational Institute, Associ-
ation and others allied to the field.

1 BPA Worldwide, June 2017 Statement. Pipeline & Gas Journal uses the BPA Worldwide audit service to ensure the accuracy and quality of its circulation num-
bers. This third-party verification enables our advertisers to verify that we are truly delivering the market that they are targeting with their marketing dollars.

BPA Worldwide is an independent, not-for-profit organization that audits the circulation of business publications like Pipeline & Gas Journal. Each year, we 
open our records to BPA auditors, who examine the circulation files to guarantee they are correct and current.

A copy of our latest BPA Worldwide circulation statement is available at your request.

Occupational Circulation Analysis1

7.9% 
(2,378) 
Foremen, Lead, Chief, Consultants, 
Field Operations Personnel

1.8% (558) Sales and  
Marketing Personnel

0.6% (179) Other, not available, 
Library Copies

28.9% 
(8,728) 
Corporate Execs, Mgmt Titles, 
Public Works, City Officials, Buyers, 
Purchasers, Financial, IT Personnel

60.8% 
(18,398) 
Engineers; GM, Plant, Facilities Man-
agers; Superintendents; Supervisors; 
Other Managers; Dept. Heads

Geographical Circulation Analysis1

2.1%
(629) 
Mexico, Central and South  
America, and Caribbean

69.9%
(21,147) 
United States/US Territories

8.8%
(2,664) 
Asia/Asia-Pacific

5.4%
(1,626) 
Africa

5.2%
(1,586) 
Europe

4.4%
(1,336) 
Canada

4.1%
(1,253) 
Middle East
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Staff/Contributing Editors

Stephen Barlas
Washington Correspondent
Stephen Barlas is a contributing editor for Pipeline & Gas Journal. 
Stephen contributes regular columns for publication. Stephen is a 
graduate of Tufts University.

Jeff Share
Editor
+1 (713) 520-4415
JShare@Oildom.com

Jeff Share is the Editor of Pipeline & Gas Journal. Jeff, the recip-
ient of multiple editorial awards, has over 40 years of journalism 
experience, over 20 as the Editor of Pipeline & Gas Journal.

Mike Reed
Managing Editor
+1 (713) 520-4454
MReed@Oildom.com

Mike Reed has been with Pipeline & Gas Journal for five years 
and has over 25 years of newspaper experience with The Houston 
Post and Houston Community Newspapers.

Nicholas Newman
Contributing Editor
Nicholas Newman is a contributing editor for Pipeline & Gas Jour-
nal. He covers global energy issues providing content and analysis 
on all aspects of the industry. Nicholas also reports on innovations, 
investment, trading, markets, distribution, decommissioning, regu-
lation and policy.

Jeff Awalt
Executive Editor
+1 (713) 520-4453
JAwalt@Oildom.com

Jeff Awalt is a former Associated Press energy writer with more than 
30 years of experience in journalism and communications. He is a 
graduate of the University of Texas at Austin.

Richard Nemec
Contributing Editor
Richard Nemec is a contributing editor for Pipeline & Gas Journal. 
He has more than 40 years of experience in producing editorial 
content for publications covering the energy industry. 

Awards
 		  P&GJ Editorial Staff 

have been honored 
with 13 Lone Star 
Press Club Awards 
since 2005

Pipeline & Gas Journal has assembled 

an expert team of energy industry  

editors and writers to provide  

subscribers with the most informative 

publication in the industry.



Influencing Decision Makers

TOTAL CIRCULATION

30,2411 111,8914
TOTAL REACH

Seventy-eight  
percent of Pipeline & 
Gas Journal’s subscrib-
ers reads the magazine 
regularly (reading three 
or four of the four most 
recent issues).2

Eighty-nine percent  
of readers surveyed re-
ported taking one or more 
purchasing action during 
the past year as a result of 
ads/articles appearing in 
Pipeline & Gas Journal.2

89%$

Pipeline & Gas Journal 
e-Newsletters

PGJOnline.com

Social Media Presence3

1. BPA Worldwide, June 2017 Statement.
2. Pipeline & Gas Journal, Baxter Report, March 2017. 
3. Publisher’s own data, as of August 2017.
4. Based on total circulation and a pass-along ratio of 2.7 copies per issue (Baxter Report, March 2017).

78%

36,7301

AVERAGE MONTHLY USERS

112,4031

AVERAGE PAGE VIEWS

43,0541

AVERAGE USER SESSIONS

Influence The Market

33,0003

TOTAL SUBSCRIBERS

21.6%3

UNIQUE OPEN RATE

Twitter.com/PipelineandGas

21,601
FOLLOWERS

Facebook.com/PipelineandGas

7,491
LIKES

LinkedIn

601
FOLLOWERS

pgjonline.com   |   5   
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	 January	 February	 March	 April	 May	 June	 July	 August	 September	 October	 November	 December	

	 Ad Closing: Dec.12	 Ad Closing: Jan.12	 Ad Closing: Feb.12	 Ad Closing: Mar. 12	 Ad Closing: April 11	 Ad Closing: May 11	 Ad Closing: June 12	 Ad Closing: July 12	 Ad Closing: Aug. 13	 Ad Closing: Sept. 14	 Ad Closing: Oct. 15	 Ad Closing: Nov. 15
	 Materials Due: Dec. 20	 Materials Due: Jan. 19	 Materials Due: Feb. 20	 Materials Due: Mar. 20	 Materials Due: April 20	 Materials Due: May 21	 Materials Due: June 20	 Materials Due: July 20	 Materials Due: Aug. 20	 Materials Due: Sept. 20	 Materials Due: Oct. 19	 Materials Due: Nov. 20

Ad Campaign  
Readership 
Study

UCT 2018

DCA Annual  
Conference

PLCA

PPIM Pipeline 
Pigging  
Conference

ENTELEC

APCA

NACE

CGA Excavators 
& Safety  
Conference

NGL Forum

Pipeline  
Opportunities 
Conference

INGAA  
Foundation 
Spring

NAPCA

Bonus  
Distribution

AGA Operations 
Conference

OTC

API Conference

ISHM

PLCAC

CEPA Spring

ILTA Benposium

SGA Distribution/
Transmission 
Conference

Editorial  
Focus

North  
American 
Pipeline  
Construction 
Update

Automation, 
SCADA and 
Controls

Corrosion  
Control &  
Prevention

LDC Report

U.S.  
Midstream 
Report

Pipeline  
Maintenance

2018 Outlook

Pipeline Safety

International  
Perspective 
Roundtable

Pipeline Integrity

Washington 
Outlook

Automation

SCADA

Bakken Update

LNG

Canadian  
Construction 
Report

NACE Roundtable

PHMSA Interview 
& Update

Pigging

Coatings

Liquids Pipelines

Cast Iron and 
Steel Pipe  
Replacement

INGAA  
Foundation  
Chairman Inter-
view

AGA Chairman 
Interview

Gas Trading

Control Rooms

Gulf of Mexico/
OTC Preview

Marcellus/ 
Utica Update

Environment

Gas Gathering

Horizontal  
Directional Drilling

API Pipeline  
Conference 
Report

Annual PRCI  
Report &  
Interview with 
President & CEO

Regular  
Features

Hot Tapping

Composites

Inline Inspection/
Unpiggable  
Pipelines

Liquids Tanks 

Southern Gas 
Association  
Chairman  
Interview

Product  
Showcase

Annual NAPCA  
Supplement

Annual  
Buyers Guide

Pipeline  
Construction 
Scorecard

Special  
Sections/
Supplements

Product  
Showcase

Editorial
CALENDAR

2018

V
a

lu
e

-A
d

d
e

d
 F

e
a

tu
re

s



pgjonline.com   |   7   

MEA Operations 
Conference

Appalachian  
Measurement  
Short Course

APGA

INGAA  
Foundation  
MId-Year

IPLOCA

Pipelines 2018 
ASCE UESI

CEPA Annual 
Convention

Benposium East

Platts Pipeline

INGAA  
Foundation  
Annual  
Meeting

ASME Offshore 
Pipeline

DCA Fall Board 
Meeting

UCT 2019

Metering & 
Measurement

International 
Construction 
Review

Compression

Pipeline  
Replacement, 
Repair &  
Rehabilitation

Midstream 
Update LDC Integrity

Flow Meters

Southwest  
Research  
Institute Report

Regulators & Valves

Lost Gas

Mexico Spotlight

Annual PPSA Guide

Annual NACE  
International  
President Interview

IPLOCA preview

Welding

Permian Update

GMRC Preview & 
Report

Oil Pipelines

Gas to Power

Emissions Control

Integrity  
Management 

Drones

Pipeline  
Transportation

Leak Detection 

Annual  
Directional Drilling 
Rig Census

Northeast  
Energy Outlook

Urban  
Construction Issues

CO-2 Pipelines

Gas Storage

American Public  
Gas Association 
Chairman  
Interview

Distribution  
Renewal &  
Repair Report

Plastic Pipe  
Update and  
Interview with  
PPI President

Steel Line  
Pipe Report

UCT Preview

Product  
Showcase

Pipeline  
Construction 
Scorecard

Capabilities Guide World  
Construction 
Report

Pipeline Products 
& Services Assoc. 
(PPSA) Update

Annual 500  
Report and  
Commentary

Gas Distribution 
Report

UCT 2019 
Pre-Convention 
Issue

	 January	 February	 March	 April	 May	 June	 July	 August	 September	 October	 November	 December	

	 Ad Closing: Dec.12	 Ad Closing: Jan.12	 Ad Closing: Feb.12	 Ad Closing: Mar. 12	 Ad Closing: April 11	 Ad Closing: May 11	 Ad Closing: June 12	 Ad Closing: July 12	 Ad Closing: Aug. 13	 Ad Closing: Sept. 14	 Ad Closing: Oct. 15	 Ad Closing: Nov. 15
	 Materials Due: Dec. 20	 Materials Due: Jan. 19	 Materials Due: Feb. 20	 Materials Due: Mar. 20	 Materials Due: April 20	 Materials Due: May 21	 Materials Due: June 20	 Materials Due: July 20	 Materials Due: Aug. 20	 Materials Due: Sept. 20	 Materials Due: Oct. 19	 Materials Due: Nov. 20

International  
Pipeline Expo

Pipeline Week (GITA)

ASGMT

GMRC
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Magazine Advertising
Print advertising is an excellent way to build brand awareness for your com-
pany, product or service. According to a March 2017 Baxter Study1, Pipeline 
& Gas Journal readers pass along their copies of the magazine to 2.7 other 
professionals for a pass-along readership of 81,650. 

Display Advertising
PGJOnline.com display advertising helps you:

	 n	 Reach 36,730 average users  
(112,403 pageviews) per month2

	 n	 Heighten brand awareness and name recognition  
with premium digital advertising positions

	 n	 Positions include: Home Page and Run of Site

	 n	 Drive traffic to your company’s website

Digital Edition Advertising 
Digital edition advertising is an effective way to augment and support your 
advertising strategy.  

	 n	 More than 6,2002 digital editions sent monthly

	 n	 Multiple advertising and sponsorship opportunities:  
Welcome pop-up ad; skyscraper ad; Video ad.

	 n	 Custom bundle packages available — 
contact your sales representative for details and pricing

Keyword/Contextual Advertising
Associating your brand with an industry application or technology is an 
excellent way to increase your company’s brand awareness. Pipeline & Gas 
Journal offers companies the opportunity to buy keywords exclusively for a 
campaign, and feature custom display advertisements or videos on  
PGJOnline.com for a period of at least one month. For details about  
customized options, please contact your sales representative.

Build Brand Awareness

Get Audience Feedback on the  
Effectiveness of Your Print Advertisement
The objective of the Baxter adRecall report is to provide 
advertisers with feedback on the effectiveness of the ads that 
appeared in a particular issue of Pipeline & Gas Journal. In 
2018, Pipeline & Gas Journal will conduct two different adRe-
call studies: March and September.

Advertising with Pipeline & Gas Journal provides multiple opportunities to build your  
company’s brand and generate leads for your company. Tell us your marketing  
objectives, and we’ll design a custom campaign to help you achieve your goals.

Pipeline & Gas Journal has been an important resource to technology decision-makers in the global 

upstream oil and gas industry for 159 years. With our far-ranging reach in both print and online, we help 

marketers reach influencers throughout the pipeline and gas utility industries.

COMING IN 2018

1. Pipeline & Gas Journal, Baxter Report, March 2017.
2. BPA Worldwide, June 2017 Statement. 
3. Publisher’s data. E-newsletter figure as of September 2017.

adRecallTM

Report to Advertisers  March 2017

Baxter Research Center Inc.

Senior Technical Writer — Janet Buller

Production Coordinator — Gail Charmoli

Creative Director — Julie Kennedy

Project Manager — Gisela Santana

Editor-in-Chief — Gayle Harris

Vice President and CTO — David Oglesby

President and CEO — Bob Keyburn

http://www.brc.com 
Austin, Texas 78727

10     brc | Baxter Research Center Inc.

Ad scores
(Continued from page 1)

headline reads, “Pipeline inspector certification 

program.” Two workers are shown looking over 

documents with a wide pipeline photo in the back-

ground. Text explains more about the certification 

program, including information on specialty in-

spector certifications. Text in four yellow triangles 

details various aspects of the training. Of the 52 

percent of survey respondents who recalled seeing 

this ad, 75 percent read some of it, and 49 percent 

of these read most of the ad’s written material.

This top “read some” score is an outstanding 

achievement among the ads targeting busy profes-

sionals. It indicates that this INGAA Foundation, 

Inc. ad effectively engaged the Pipeline & Gas Jour-

nal audience after capturing their initial attention.

A one-third-page, four-color ad from Muel-

ler Co. earns a 71 percent “read some” tally. The 

Mueller Shur Stop PE Line Stopping system is 

shown on the right. Outlined in a blue box, the 

headline reads, “Polyethylene line stopping done 

right.” The company’s website and toll-free phone 

number are at the top with the logo at the bottom. 

Of the 51 percent of survey respondents who re-

called seeing this ad, 71 percent read some of it, 

and 53 percent of these read most of the copy.

A full-page, four-color ad for NDT Global is 

up next, with a “read some” score of 70 percent. 

The headline announces “A new level of accuracy 

for geometry inspection.”  A pipeline shows an 

overlay of the colorful results of using their EVO 

Series 1.0 for ultrasonic-based geometry measure-

ments. Bullet points explain the many benefits of 

combining this geometry with corrosion/crack 

inspection, including direct measurement with 

precise depth resolution. Of the 61 percent of sur-

vey respondents who recalled seeing this ad, 70 

percent read some of it, and 42 percent of these 

read most of the ad.

High readership scores, “read some” and “read 

most,” are reported as a percentage of readers who 

recalled seeing or reading some of an ad, respec-

tively. They indicate an ad’s ability to engage an 

audience beyond increased awareness, in order 

to build preference while informing professionals 

of features and benefits specific to the advertised 

product or service.

Baxter Research Center Inc. has found that 

a readership recall score based on the percentage 

who recall seeing an ad is a clear way to distinguish 

those advertisements with high readership, regard-

less of the size of the target audience or stopping 

power of the ad or logo. Ads with the highest 

readership scores should be reviewed carefully, as 

these most often give the target audience valuable 

information in a highly readable format.

Detailed ad scores begin on page 5.

Literature

Pipeline & Gas Journal readers were asked 

whether they recalled seeing literature related to an 

advertised product or service during the 60 days 

prior to seeing the ad. Such literature may have 

been a brochure or sell sheet passed on to them 

by a work associate, delivered in the course of sales 

discussions, at a trade show, via email, regular mail 

or by other means. In a tie, a respective 15 per-

cent of respondents recalled literature from Denso 

North America and API during this period.

Discussions

Respondents also report discussions relating to 

advertised products and services in the 60 days pri-

or to seeing the ad. Discussions could have been 

with the advertiser’s sales representative or a staff 

member, or members within the respondent’s orga-

nization. A full 17 percent recalled discussing prod-

ucts from Burns & McDonnell during this time.

Visits to websites

Pipeline & Gas Journal readers are increasingly 

accessing advertisers’ websites for more information 

about advertised products and services. In this cat-

egory, 23 percent of respondents recalled visiting 

the Denso North America site during the 60 days 

prior to seeing that company’s ad. — BRC

Average ad scores by size

T
he Federal Energy Regulatory Commis-

sion (FERC) has approved Williams Part-

ners’ Atlantic Sunrise Expansion program. 

It connects the existing Transco natural gas pipe-

line with Marcellus gas supplies for markets in the 

Mid-Atlantic and Southeastern United States. In a 

Baxter Research Center Inc. readership survey of 

the March 2017 issue of Pipeline & Gas Journal, an 

outstanding 88 percent of polled respondents re-

called seeing “Projects,” featuring 11 items. FERC 

also approved an application for the construc-

tion and operation of the Rover Pipeline Project. 

Other companies mentioned include Velocity 

Midstream, Leach XPress, Rayne XPress, Nation-

al Fuel Gas Supply Corp., and Empire Pipeline. 

Eagle LNG filed their formal application with the 

FERC for the Jacksonville LNG project.

“In the News” was recalled by 82 percent of 

polled respondents. The featured story explains 

how the U.S. shale product is likely to peak over 

the next decade. The Energy Information Admin-

istration says “tight oil production will flat line 

after 2026 as drillers move into less productive oil 

fields and well productivity decreases.” In other 

news, AltaGas Ltd. will buy WGL Holdings Inc. 

for $6 billion. Noble Midstream Partners LP and 

Plains All American Pipeline, LP will form a joint 

venture to acquire Advantage Pipeline, LLC. Ca-

nadian exporters of oil and oil products may be in 

for a big surprise with Trump’s so-called “border 

adjustment tax.”

Eighty percent of respondents recalled seeing 

“Corrosion threats for oil & gas lines.” Merrick 

Alpert explains the ongoing problem of corro-

sion, which costs the industry tens of billions of 

dollars each year in lost revenue and treatments. 

He details the toll it takes and offers solutions to 

the problem, including the use of protective paint 

coatings, corrosion-resistant alloys, corrosion in-

hibitors and cathodic protection.

One hundred percent of respondents recalled 

one or more of the 25 editorial items included 

in the survey, indicating consistent through-the-

book readership. Complete editorial scores are on 

page 2. Ad exposure

A full-page, four-color ad from Denso North 

America earns this issue’s top score, with 82 percent 

of respondents recalling it. The Denso logo appears 

at top with a subhead pronouncing “Leaders in cor-

rosion prevention.” A worker applies the green Pro-

tal 7200 to a pipeline; five smaller images highlight 

Denso’s product capabilities working with abrasion 

resistant overcoats, cold weather, spray rehab, high 

temperature, and 1000 ml Air Guns. The company 

website address is in a green bar at the bottom with 

their phone number below it.

An ad from API is up next, with a “recall see-

ing” score of 80 percent. The headline on this full-

page, four-color reads, “It all starts with API 1169 

pipeline inspector certification.” A full-page image 

shows equipment holding a pipeline that juts off 

the page on the right. Text describes how the API 

1169 program is endorsed by INGAA and CEPA 

and includes a website address for information on 

becoming an API certified pipeline construction 

inspector. Highlighted text invites readers to “See 

us at the API Pipeline Conference.”

A full-page, four-color ad from T.D. William-

son Inc. rounds out the top three scores at 75 

percent. Copy in a red bar at the top states suc-

cinctly, “Pipeline performance.” A simple illustra-

tion of the world is at the top left, and a headline 

touts “Partnership you can trust.” Further text 

highlights the company’s four generations of “un-

wavering commitment” to their clients; copy in a 

gray box announces their sponsorship of StocExpo 

Europe. Five red-and-black illustrations with text 

descriptions showcase products and services. The 

company’s worldwide contact information appears 

above their logo.

An advertisement’s “recall seeing” score, which 

indicates the ad’s stopping power, is best interpret-

ed by comparing it with those of similar advertis-

ers within the same product category.

Ads from established advertisers tend to re-

ceive the highest “recall seeing” scores. This high 

respondent recall most often is the result of the 

increased exposure these advertisers have achieved 

for their companies, brand names, logos and/or 

products through frequent advertising over time.

Ad engagement & involvement

A full-page, four-color ad from INGAA Foun-

dation, Inc. brings in a top score here, with 75 per-

cent of respondents reading some of it. Logos from 

INGAA, the INGAA Foundation, Inc., CEPA, and 

CEPA Foundation line the top of the page. The 

(Please turn to “Ad scores” on page 10)

 Editorial Readership
2

Complete editorial scores accompany a 

reader traffic chart graphing scores by 

page number

Respondent Demographics 3

Readers report their job titles and com-

pany activities

Ad Recall Scores
5

Advertisements are listed within prod-

uct categories and ranked by their re-

call scores

Number
of Ads

Read
SomeRecall

Seeing

Read
Most

Two pages 

1 
51% 49% 24%

One page 

28 
62% 56% 41%

Two-thirds page 
1 

37% 59% 59%

One-half page 
14 

55% 58% 42%

One-third page 
2 

46% 65% 40%

One-fourth page 
4 

53% 56% 38%

Issue averages: 
50 

58% 57% 41%

51%

Two pages
62%

One page 37%

Two-thirds page
55%

One-half page 46%

One-third page 53%

One-fourth page

Base = 101

Quick Study

ADVERTISING

Top “recall seeing” scores

 82% Denso North America

 80% API

 75% T.D. Williamson Inc.

 74% Pigs Unlimited International, Inc.

 74% Burns & McDonnell

Top “read some” scores

 75% INGAA Foundation, Inc.

 71% Mueller Co.

 70% NDT Global

 69% Precision Welding & Fabrication

 65% Denso North America

 65% API

 65% Pigs Unlimited International, Inc.

67% of respondents report reading 

articles and product releases of interest and 

looking through remaining pages 

89% of the respondents report taking one 

or more purchasing actions during the past 

year as a result of ads/articles appearing in 

Pipeline & Gas Journal

Your Baxter Research Center Inc. ad results are now also available online. Use your 

email address and the password provided by your ad salesperson to log into your 

secure website at www.BRC.com.

Once on your site, use the dropdown list to select a magazine name, issue date and 

a product category to begin. An image of the ad you placed will be displayed to 

confirm your selection.

In addition to being able to download the report for the study issues you advertised 

in, your online view also reports:

•  Significant changes in ad scores based on values you select 

•  Complete reader comments on your ad

 Advertisers can also select two ads to compare:

•  Ad recall (issue ad exposure)

•  Time-series analysis of changes in ad exposure over time

•  Shared ad exposure (Venn diagram) 

• Additional scores

Your future advertising metrics will be automatically updated each time you adver-

tise in any publication sponsoring a Baxter ad effectiveness study.An image of the ad you placed will  

be displayed to confirm your selection.

See Changes in Ad Performance Over Time 

And read what readers say about your ad

adRecall TM

Report to Advertisers  March 2017

Baxter Research Center Inc.
Senior Technical Writer — Janet BullerProduction Coordinator — Gail CharmoliCreative Director — Julie KennedyProject Manager — Gisela SantanaEditor-in-Chief — Gayle HarrisVice President and CTO — David OglesbyPresident and CEO — Bob Keyburn

http://www.brc.com Austin, Texas 78727
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Ad scores
(Continued from page 1)
headline reads, “Pipeline inspector certification program.” Two workers are shown looking over documents with a wide pipeline photo in the back-ground. Text explains more about the certification program, including information on specialty in-spector certifications. Text in four yellow triangles details various aspects of the training. Of the 52 percent of survey respondents who recalled seeing this ad, 75 percent read some of it, and 49 percent of these read most of the ad’s written material.This top “read some” score is an outstanding achievement among the ads targeting busy profes-sionals. It indicates that this INGAA Foundation, Inc. ad effectively engaged the Pipeline & Gas Jour-nal audience after capturing their initial attention.A one-third-page, four-color ad from Muel-ler Co. earns a 71 percent “read some” tally. The Mueller Shur Stop PE Line Stopping system is shown on the right. Outlined in a blue box, the headline reads, “Polyethylene line stopping done right.” The company’s website and toll-free phone number are at the top with the logo at the bottom. Of the 51 percent of survey respondents who re-called seeing this ad, 71 percent read some of it, and 53 percent of these read most of the copy.A full-page, four-color ad for NDT Global is up next, with a “read some” score of 70 percent. The headline announces “A new level of accuracy for geometry inspection.”  A pipeline shows an overlay of the colorful results of using their EVO Series 1.0 for ultrasonic-based geometry measure-ments. Bullet points explain the many benefits of combining this geometry with corrosion/crack inspection, including direct measurement with precise depth resolution. Of the 61 percent of sur-vey respondents who recalled seeing this ad, 70 percent read some of it, and 42 percent of these read most of the ad.

High readership scores, “read some” and “read most,” are reported as a percentage of readers who recalled seeing or reading some of an ad, respec-tively. They indicate an ad’s ability to engage an audience beyond increased awareness, in order to build preference while informing professionals 

of features and benefits specific to the advertised product or service.
Baxter Research Center Inc. has found that a readership recall score based on the percentage who recall seeing an ad is a clear way to distinguish those advertisements with high readership, regard-less of the size of the target audience or stopping power of the ad or logo. Ads with the highest readership scores should be reviewed carefully, as these most often give the target audience valuable information in a highly readable format.Detailed ad scores begin on page 5.

LiteraturePipeline & Gas Journal readers were asked whether they recalled seeing literature related to an advertised product or service during the 60 days prior to seeing the ad. Such literature may have been a brochure or sell sheet passed on to them by a work associate, delivered in the course of sales 

discussions, at a trade show, via email, regular mail or by other means. In a tie, a respective 15 per-cent of respondents recalled literature from Denso North America and API during this period.DiscussionsRespondents also report discussions relating to advertised products and services in the 60 days pri-or to seeing the ad. Discussions could have been with the advertiser’s sales representative or a staff member, or members within the respondent’s orga-nization. A full 17 percent recalled discussing prod-ucts from Burns & McDonnell during this time.Visits to websitesPipeline & Gas Journal readers are increasingly accessing advertisers’ websites for more information about advertised products and services. In this cat-egory, 23 percent of respondents recalled visiting the Denso North America site during the 60 days prior to seeing that company’s ad. — BRC

Average ad scores by size

The Federal Energy Regulatory Commis-sion (FERC) has approved Williams Part-ners’ Atlantic Sunrise Expansion program. It connects the existing Transco natural gas pipe-line with Marcellus gas supplies for markets in the Mid-Atlantic and Southeastern United States. In a Baxter Research Center Inc. readership survey of the March 2017 issue of Pipeline & Gas Journal, an outstanding 88 percent of polled respondents re-called seeing “Projects,” featuring 11 items. FERC also approved an application for the construc-tion and operation of the Rover Pipeline Project. Other companies mentioned include Velocity Midstream, Leach XPress, Rayne XPress, Nation-al Fuel Gas Supply Corp., and Empire Pipeline. Eagle LNG filed their formal application with the FERC for the Jacksonville LNG project.“In the News” was recalled by 82 percent of polled respondents. The featured story explains how the U.S. shale product is likely to peak over the next decade. The Energy Information Admin-istration says “tight oil production will flat line after 2026 as drillers move into less productive oil fields and well productivity decreases.” In other news, AltaGas Ltd. will buy WGL Holdings Inc. for $6 billion. Noble Midstream Partners LP and Plains All American Pipeline, LP will form a joint venture to acquire Advantage Pipeline, LLC. Ca-nadian exporters of oil and oil products may be in for a big surprise with Trump’s so-called “border adjustment tax.”
Eighty percent of respondents recalled seeing “Corrosion threats for oil & gas lines.” Merrick Alpert explains the ongoing problem of corro-sion, which costs the industry tens of billions of dollars each year in lost revenue and treatments. He details the toll it takes and offers solutions to the problem, including the use of protective paint coatings, corrosion-resistant alloys, corrosion in-hibitors and cathodic protection.One hundred percent of respondents recalled one or more of the 25 editorial items included in the survey, indicating consistent through-the-book readership. Complete editorial scores are on page 2.

Ad exposureA full-page, four-color ad from Denso North America earns this issue’s top score, with 82 percent of respondents recalling it. The Denso logo appears 

at top with a subhead pronouncing “Leaders in cor-rosion prevention.” A worker applies the green Pro-tal 7200 to a pipeline; five smaller images highlight Denso’s product capabilities working with abrasion resistant overcoats, cold weather, spray rehab, high temperature, and 1000 ml Air Guns. The company website address is in a green bar at the bottom with their phone number below it.An ad from API is up next, with a “recall see-ing” score of 80 percent. The headline on this full-page, four-color reads, “It all starts with API 1169 pipeline inspector certification.” A full-page image shows equipment holding a pipeline that juts off the page on the right. Text describes how the API 1169 program is endorsed by INGAA and CEPA and includes a website address for information on becoming an API certified pipeline construction inspector. Highlighted text invites readers to “See us at the API Pipeline Conference.”A full-page, four-color ad from T.D. William-son Inc. rounds out the top three scores at 75 percent. Copy in a red bar at the top states suc-cinctly, “Pipeline performance.” A simple illustra-tion of the world is at the top left, and a headline touts “Partnership you can trust.” Further text highlights the company’s four generations of “un-wavering commitment” to their clients; copy in a gray box announces their sponsorship of StocExpo Europe. Five red-and-black illustrations with text descriptions showcase products and services. The company’s worldwide contact information appears above their logo.
An advertisement’s “recall seeing” score, which indicates the ad’s stopping power, is best interpret-ed by comparing it with those of similar advertis-ers within the same product category.Ads from established advertisers tend to re-ceive the highest “recall seeing” scores. This high respondent recall most often is the result of the increased exposure these advertisers have achieved for their companies, brand names, logos and/or products through frequent advertising over time.Ad engagement & involvementA full-page, four-color ad from INGAA Foun-dation, Inc. brings in a top score here, with 75 per-cent of respondents reading some of it. Logos from INGAA, the INGAA Foundation, Inc., CEPA, and CEPA Foundation line the top of the page. The (Please turn to “Ad scores” on page 10)

 Editorial Readership 2Complete editorial scores accompany a reader traffic chart graphing scores by page number

Respondent Demographics 3Readers report their job titles and com-pany activities

Ad Recall Scores 5Advertisements are listed within prod-uct categories and ranked by their re-call scores
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Quick Study
ADVERTISING
Top “recall seeing” scores 82% Denso North America 80% API

 75% T.D. Williamson Inc. 74% Pigs Unlimited International, Inc. 74% Burns & McDonnell
Top “read some” scores 75% INGAA Foundation, Inc. 71% Mueller Co. 70% NDT Global 69% Precision Welding & Fabrication 65% Denso North America 65% API

 65% Pigs Unlimited International, Inc.
67% of respondents report reading articles and product releases of interest and looking through remaining pages 

89% of the respondents report taking one or more purchasing actions during the past year as a result of ads/articles appearing in Pipeline & Gas Journal

Your Baxter Research Center Inc. ad results are now also available online. Use your 

email address and the password provided by your ad salesperson to log into your 

secure website at www.BRC.com.

Once on your site, use the dropdown list to select a magazine name, issue date and 

a product category to begin. An image of the ad you placed will be displayed to 

confirm your selection.

In addition to being able to download the report for the study issues you advertised 

in, your online view also reports:•  Significant changes in ad scores based on values you select 
•  Complete reader comments on your ad Advertisers can also select two ads to compare:•  Ad recall (issue ad exposure)•  Time-series analysis of changes in ad exposure over time

•  Shared ad exposure (Venn diagram) • Additional scores
Your future advertising metrics will be automatically updated each time you adver-

tise in any publication sponsoring a Baxter ad effectiveness study.

An image of the ad you placed will  be displayed to confirm your selection.

See Changes in Ad Performance Over Time 
And read what readers say about your ad

e-News Advertising
Pipeline & Gas Journal’s e-news-
letter is delivered two times per 
month. 

	 n	 e-Newsletters are delivered 
to more than 33,0003 profes-
sionals

	 n	 As of Q2 2018, the 
e-Newsletter will be deliv-
ered five times per week. 

	 n	 Multiple advertising positions 
available

	 n	 Drive traffic to your compa-
ny’s website
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Energy Web Atlas:  
Delivering actionable  
project insights 

The Energy Web Atlas is a comprehensive source of 
actionable project intelligence for the international  
energy industry. The web-based GIS platform allows 
users to interrogate real-time project information, export 
and manipulate data, and secure the know-how needed 
to stay ahead of the competition. The Energy Web Atlas’ 
flagship map includes comprehensive LNG project data, 
providing users with a single reference source for global 
LNG information. An additional geospatial dataset track-
ing US gas processing plants is available, equipping 
users with data and contacts for hundreds of facilities 
across the nation.  
EnergyWebAtlas.com

   White Papers
White Papers enable companies by helping them establish or enhance 
their thought-leadership position in the market. These highly credible mar-
keting tools help you present your company’s best technical information, 
and showcase it to Pipeline & Gas Journal’s audience, while generating 
high-quality leads for your company.

Webcasts
Custom webcasts provide companies with a focused way to connect with 
their target audience via a web-based presentation organized by Pipeline & 
Gas Journal. Live webcasts are usually 1 hour, and all webcasts are archived 
for on-demand access, via PGJOnline.com, for 12 months. For companies, 
there are two webcast strategies to consider:

Strategy 1: Sponsor specific webcasts managed by Pipeline & Gas Journal 
(2018 topics to be confirmed).

Strategy 2: Be the content provider for an exclusive webcast.
One of the benefits to exclusively sponsoring or hosting a Pipeline & 
Gas Journal webcast is the ability to control the content and invite the 
speaker(s). Pipeline & Gas Journal’s dedicated marketing team creates a 
marketing plan for each webcast to increase awareness and registrants. 
That plan may include: promotion on the homepage of PGJOnline.com; 
e-Newsletter advertising; targeted e-blasts; and a ½-page ad promoting 
the webcast in Pipeline & Gas Journal. 

Generate Qualified Leads

adRecall TM

Report to Advertisers  March 2017

Baxter Research Center Inc.
Senior Technical Writer — Janet BullerProduction Coordinator — Gail CharmoliCreative Director — Julie KennedyProject Manager — Gisela SantanaEditor-in-Chief — Gayle HarrisVice President and CTO — David OglesbyPresident and CEO — Bob Keyburn

http://www.brc.com Austin, Texas 78727
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Ad scores
(Continued from page 1)
headline reads, “Pipeline inspector certification program.” Two workers are shown looking over documents with a wide pipeline photo in the back-ground. Text explains more about the certification program, including information on specialty in-spector certifications. Text in four yellow triangles details various aspects of the training. Of the 52 percent of survey respondents who recalled seeing this ad, 75 percent read some of it, and 49 percent of these read most of the ad’s written material.This top “read some” score is an outstanding achievement among the ads targeting busy profes-sionals. It indicates that this INGAA Foundation, Inc. ad effectively engaged the Pipeline & Gas Jour-nal audience after capturing their initial attention.A one-third-page, four-color ad from Muel-ler Co. earns a 71 percent “read some” tally. The Mueller Shur Stop PE Line Stopping system is shown on the right. Outlined in a blue box, the headline reads, “Polyethylene line stopping done right.” The company’s website and toll-free phone number are at the top with the logo at the bottom. Of the 51 percent of survey respondents who re-called seeing this ad, 71 percent read some of it, and 53 percent of these read most of the copy.A full-page, four-color ad for NDT Global is up next, with a “read some” score of 70 percent. The headline announces “A new level of accuracy for geometry inspection.”  A pipeline shows an overlay of the colorful results of using their EVO Series 1.0 for ultrasonic-based geometry measure-ments. Bullet points explain the many benefits of combining this geometry with corrosion/crack inspection, including direct measurement with precise depth resolution. Of the 61 percent of sur-vey respondents who recalled seeing this ad, 70 percent read some of it, and 42 percent of these read most of the ad.

High readership scores, “read some” and “read most,” are reported as a percentage of readers who recalled seeing or reading some of an ad, respec-tively. They indicate an ad’s ability to engage an audience beyond increased awareness, in order to build preference while informing professionals 

of features and benefits specific to the advertised product or service.
Baxter Research Center Inc. has found that a readership recall score based on the percentage who recall seeing an ad is a clear way to distinguish those advertisements with high readership, regard-less of the size of the target audience or stopping power of the ad or logo. Ads with the highest readership scores should be reviewed carefully, as these most often give the target audience valuable information in a highly readable format.Detailed ad scores begin on page 5.

LiteraturePipeline & Gas Journal readers were asked whether they recalled seeing literature related to an advertised product or service during the 60 days prior to seeing the ad. Such literature may have been a brochure or sell sheet passed on to them by a work associate, delivered in the course of sales 

discussions, at a trade show, via email, regular mail or by other means. In a tie, a respective 15 per-cent of respondents recalled literature from Denso North America and API during this period.DiscussionsRespondents also report discussions relating to advertised products and services in the 60 days pri-or to seeing the ad. Discussions could have been with the advertiser’s sales representative or a staff member, or members within the respondent’s orga-nization. A full 17 percent recalled discussing prod-ucts from Burns & McDonnell during this time.Visits to websitesPipeline & Gas Journal readers are increasingly accessing advertisers’ websites for more information about advertised products and services. In this cat-egory, 23 percent of respondents recalled visiting the Denso North America site during the 60 days prior to seeing that company’s ad. — BRC

Average ad scores by size

The Federal Energy Regulatory Commis-sion (FERC) has approved Williams Part-ners’ Atlantic Sunrise Expansion program. It connects the existing Transco natural gas pipe-line with Marcellus gas supplies for markets in the Mid-Atlantic and Southeastern United States. In a Baxter Research Center Inc. readership survey of the March 2017 issue of Pipeline & Gas Journal, an outstanding 88 percent of polled respondents re-called seeing “Projects,” featuring 11 items. FERC also approved an application for the construc-tion and operation of the Rover Pipeline Project. Other companies mentioned include Velocity Midstream, Leach XPress, Rayne XPress, Nation-al Fuel Gas Supply Corp., and Empire Pipeline. Eagle LNG filed their formal application with the FERC for the Jacksonville LNG project.“In the News” was recalled by 82 percent of polled respondents. The featured story explains how the U.S. shale product is likely to peak over the next decade. The Energy Information Admin-istration says “tight oil production will flat line after 2026 as drillers move into less productive oil fields and well productivity decreases.” In other news, AltaGas Ltd. will buy WGL Holdings Inc. for $6 billion. Noble Midstream Partners LP and Plains All American Pipeline, LP will form a joint venture to acquire Advantage Pipeline, LLC. Ca-nadian exporters of oil and oil products may be in for a big surprise with Trump’s so-called “border adjustment tax.”
Eighty percent of respondents recalled seeing “Corrosion threats for oil & gas lines.” Merrick Alpert explains the ongoing problem of corro-sion, which costs the industry tens of billions of dollars each year in lost revenue and treatments. He details the toll it takes and offers solutions to the problem, including the use of protective paint coatings, corrosion-resistant alloys, corrosion in-hibitors and cathodic protection.One hundred percent of respondents recalled one or more of the 25 editorial items included in the survey, indicating consistent through-the-book readership. Complete editorial scores are on page 2.

Ad exposureA full-page, four-color ad from Denso North America earns this issue’s top score, with 82 percent of respondents recalling it. The Denso logo appears 

at top with a subhead pronouncing “Leaders in cor-rosion prevention.” A worker applies the green Pro-tal 7200 to a pipeline; five smaller images highlight Denso’s product capabilities working with abrasion resistant overcoats, cold weather, spray rehab, high temperature, and 1000 ml Air Guns. The company website address is in a green bar at the bottom with their phone number below it.An ad from API is up next, with a “recall see-ing” score of 80 percent. The headline on this full-page, four-color reads, “It all starts with API 1169 pipeline inspector certification.” A full-page image shows equipment holding a pipeline that juts off the page on the right. Text describes how the API 1169 program is endorsed by INGAA and CEPA and includes a website address for information on becoming an API certified pipeline construction inspector. Highlighted text invites readers to “See us at the API Pipeline Conference.”A full-page, four-color ad from T.D. William-son Inc. rounds out the top three scores at 75 percent. Copy in a red bar at the top states suc-cinctly, “Pipeline performance.” A simple illustra-tion of the world is at the top left, and a headline touts “Partnership you can trust.” Further text highlights the company’s four generations of “un-wavering commitment” to their clients; copy in a gray box announces their sponsorship of StocExpo Europe. Five red-and-black illustrations with text descriptions showcase products and services. The company’s worldwide contact information appears above their logo.
An advertisement’s “recall seeing” score, which indicates the ad’s stopping power, is best interpret-ed by comparing it with those of similar advertis-ers within the same product category.Ads from established advertisers tend to re-ceive the highest “recall seeing” scores. This high respondent recall most often is the result of the increased exposure these advertisers have achieved for their companies, brand names, logos and/or products through frequent advertising over time.Ad engagement & involvementA full-page, four-color ad from INGAA Foun-dation, Inc. brings in a top score here, with 75 per-cent of respondents reading some of it. Logos from INGAA, the INGAA Foundation, Inc., CEPA, and CEPA Foundation line the top of the page. The (Please turn to “Ad scores” on page 10)

 Editorial Readership 2Complete editorial scores accompany a reader traffic chart graphing scores by page number

Respondent Demographics 3Readers report their job titles and com-pany activities

Ad Recall Scores 5Advertisements are listed within prod-uct categories and ranked by their re-call scores
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Recall
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Most
Two pages 

1 51% 49% 24%

One page 
28 62% 56% 41%

Two-thirds page 
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One-half page 
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One-third page 
2 46% 65% 40%

One-fourth page 
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Quick Study
ADVERTISING
Top “recall seeing” scores 82% Denso North America 80% API

 75% T.D. Williamson Inc. 74% Pigs Unlimited International, Inc. 74% Burns & McDonnell
Top “read some” scores 75% INGAA Foundation, Inc. 71% Mueller Co. 70% NDT Global 69% Precision Welding & Fabrication 65% Denso North America 65% API

 65% Pigs Unlimited International, Inc.
67% of respondents report reading articles and product releases of interest and looking through remaining pages 

89% of the respondents report taking one or more purchasing actions during the past year as a result of ads/articles appearing in Pipeline & Gas Journal

Your Baxter Research Center Inc. ad results are now also available online. Use your 

email address and the password provided by your ad salesperson to log into your 

secure website at www.BRC.com.

Once on your site, use the dropdown list to select a magazine name, issue date and 

a product category to begin. An image of the ad you placed will be displayed to 

confirm your selection.

In addition to being able to download the report for the study issues you advertised 

in, your online view also reports:•  Significant changes in ad scores based on values you select 
•  Complete reader comments on your ad Advertisers can also select two ads to compare:•  Ad recall (issue ad exposure)•  Time-series analysis of changes in ad exposure over time

•  Shared ad exposure (Venn diagram) • Additional scores
Your future advertising metrics will be automatically updated each time you adver-

tise in any publication sponsoring a Baxter ad effectiveness study.

An image of the ad you placed will  be displayed to confirm your selection.

See Changes in Ad Performance Over Time 
And read what readers say about your ad

Generate New Leads and Target Decision-Makers 
Take advantage of the many advertising channels that Pipeline & Gas Journal offers to generate specific leads for your company, product or 

service. In any high-performing company, high-quality leads are essential to the partnership between marketing and sales. 

With industry-leading qualified circulation, Pipeline & Gas Journal is an excellent partner in the lead generation process. We provide many unique 

opportunities that can help generate qualified new leads for your company, product or service. At the heart of our lead-generation strategy is your ability 

to leverage brand and our global audience of engineers, executives and industry decision-makers.

Sponsored Content 
Pipeline & Gas Journal’s native advertising platform allows companies to 
leverage PGJOnline.com to connect directly with the brands audience. Pipe-
line & Gas Journal’s native advertising opportunities stretch across the brand 
with options available in the magazine, online and by email.

Magazine Supplements
Sponsored supplements are an innovative way to leverage Pipeline & Gas 
Journal’s qualified circulation. Supplements can be individually tailored and can 
be incorporated into any issue. Once completed, sponsored supplements can 
either be bound into the magazine or poly-bagged along with the magazine. 
Supplements are available as bespoke packages—where the sponsor provides 
the raw content—or as completed packages, where the sponsor provides the 
completed supplement for publication.

Custom e-Newsletters
Pipeline & Gas Journal’s custom e-Newsletters provide targeted advertising 
opportunities for you to reach a target audience with a specific message. Each 
custom e-Newsletter includes up to six client-provided articles and three display 
advertisements in a co-branded e-Newsletter that is delivered to a targeted list of 
Pipeline & Gas Journal’s subscribers.

Social Media Advertising
Social media advertising is an effective way to support and augment your 
company’s marketing strategy. Pricing is dependent upon options and fea-
tures elected. 

For more information on any of these options, please contact your sales 
representative. 
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Pipeline Opportunities Conference
April 3, 2018 • Houston, Texas
www.Pipeline-Opportunities.com

The Pipeline Opportunities Conference (PLOC) is the premier event providing strategic insight into the pipeline industry. This exclusive, one-

day event is held in Houston each year and includes presentations from top industry leaders, exhibits by key product/service suppliers, and 

peer-to-peer networking opportunities.

Produced by Pipeline & Gas Journal, INGAA and SMU/Cox, this conference offers a unique opportunity to promote your brand to approxi-

mately 400 influential pipeline industry stakeholders. A limited number of sponsorships are available with a range of promotional and exhibiting 

opportunities. Sponsorships start at $2,000.

For more information, please contact Karen Francis, Convention Director,  at KFrancis@Oildom.com or +1 (713) 520-4450.

Underground Construction Technology Conference 
Jan. 30 – Feb. 1, 2018 • New Orleans, Louisiana
www.UCTonline.com.

The Underground Construction Technology International Conference and Exhibition, produced by Underground Con-

struction, is the meeting place for business professionals involved in the underground utility construction and rehabili-

tation market. This annual, business-to-business event is primarily attended by industry leaders and decision makers. 

It offers exhibitors a unique opportunity to promote their brand and offerings to approx. 2,000 underground utility pipe 

infrastructure stakeholders. 

The format is a three-day event, with a significant technical/educational program, key product/service supplier 

exhibits, along with significant peer-to-peer networking. Continuing Education Units (CEUs) and Professional Devel-

opment Hours (PDHs) are offered. 

For more information, please contact Karen Francis, Convention Director, at KFrancis@Oildom.com or +1 (713) 520-4450.

Upcoming Events



World Oil Forecast
January/February 2018  • Houston/Rotterdam/Paris/Calgary/Milan
Now in its 92nd year, World Oil’s forecast is the upstream industry’s most trusted source of data related to U.S. and 
international E&P activity. World Oil’s editors and staff will be presenting the 2018 forecast at a series of breakfasts in 
Houston, Rotterdam, Paris, Calgary and Milan. WorldOil.com/Events

Eastern Mediterranean Gas Conference
March 21-22, 2018 • Nicosia, Cyprus
Hydrocarbon Processing and World Oil are bringing the Eastern Mediterranean Gas Conference (EMGC) back to 
Cyprus. Now in its fifth year, EMGC is the region’s premier conference for companies operating in this rapidly evolving 
energy hub. EMGasConference.com

MCE Deepwater Development
April 9–11, 2018, Milan, Italy
As a joint venture partner with Quest Offshore, World Oil is proud to partner in MCE Deepwater Development 2018. 
Now in its fifteenth year, the conference will be hosted in Milan, Italy, with a high-level, industry-leading technical 
program. MCEDD.com

International Refining & Petrochemical Conference: Americas
September 25-26, 2018 • Houston, Texas
Hydrocarbon Processing’s International Refining and Petrochemical Conference will return to Houston in September 
2018. This two-day conference will explore the challenges, opportunities and the latest technological developments 
facing the hydrocarbon processing industry. HPIRPC.com/Americas

GasPro AMERICAS 2018
October 25, 2018 • Houston, Texas
Hydrocarbon Processing and Gas Processing are gathering the gas processing industry’s key players for GasPro 
Americas 2018. This exclusive, one-day conference offers delegates a unique opportunity to network with their peers; 
discuss the latest challenges and developments; learn about the current economic outlook; share best practices; and 
explore solutions to improve production and efficiency. GasProcessingConference.com

ShaleTech Permian
August 21-22, 2018 • Odessa, Texas
Despite being written off repeatedly, the Permian basin continues to be a prolific producer. This two-day technical con-
ference will examine the technological advances, techniques and innovations, which have enabled operators to thrive 
in the region. ShaleTechPermian.com

World Oil Awards 
October 11, 2018 • Houston, Texas
The World Oil Awards recognize and honor the latest technological innovations and the brightest innovators in the 
upstream E&P sector. All finalists are recognized, and winners are announced, at an elegant black-tie gala, held at 
the Houstonian Hotel Club & Spa in Houston. WorldOil.com/Awards

Women’s Global Leadership Conference 
November 2018 • Houston, Texas
The Women’s Global Leadership Conference (WGLC) is the largest women’s event in the energy industry. Targeted 
specifically to matters of female leadership, WGLC provides meaningful discussion on all aspects of responsible 
stewardship, ranging from energy security and geopolitics to personal career development. WGLConference.com

Speak

Sponsor

Exhibit

Other Gulf Events

NORTH AMERICA

AMERICAS

Attend

Pipeline-Opportunities.com
UCTonline.com
WorldOil.com/Events
HydrocarbonProcessing.com/Events
Petroleum-Economist.com/Events

Hortensia ‘Tish’ Barroso,
Business Development Manager,
+1 (713) 520-4404
Hortensia.Barroso@GulfPub.com

Myron Malek, Events Manager – Upstream,
+1 (713) 520-4470, Myron.Malek@GulfPub.com

Melissa Smith, Events Manager – Downstream
Melissa.Smith@GulfPub.com
+1 (713) 525-4475

Hortensia ‘Tish’ Barroso,
Business Development Manager,
+1 (713) 520-4404
Hortensia.Barroso@GulfPub.com

How to participate 
in Gulf Publishing’s  
conferences
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Capabilities Guide
Pipeline & Gas Journal publishes a special Capabilities Guide each July. The Capabilities Guide is a forum to promote the  
capabilities of key suppliers of products and services from every discipline of the pipeline and gas utility industry. Companies that  
purchase an advertisement in the Capabilities Guide will receive COMPLIMENTARY matching space for advertorial copy they provide.1  

For more information or to schedule your listing, please contact your sales representative. 

1 A full page of advertorial copy, with no images, equates to approx. 900 words. To include images in advertorial copy, please allocate approx. 65 words for an image that is one column wide. All advertorial copy 
must be edited and adjusted to accommodate artwork with the submission.  

Product Showcase 

Pipeline & Gas Journal publishes a special Product Showcase section three times (Feb-
ruary, June and October) per year. The product showcase is a marketplace to promote 
innovative techniques, systems and equipment designed to save time and money. 

Each listing consists of a description, an accompanying image highlighting products or 
services for the pipeline or gas utility industry, and contact information. Each Product 
Showcase page will contain ten listings. 

For more information or to schedule your listing, please contact your sales representative. 

Special Advertising
PRODUCT SHOWCASE & CAPABILITIES GUIDE
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It’s not just a slogan. It’s the bedrock we’ve built our 

business on since 1954 – delivering standard-setting 

cooling solutions for gas compression and processing, 

refineries, lube oil cooling, and more.

Solve.
ReSpond.
deliveR.

harscoAXC.com  918.619.8000 (USA)

arsco Industrial Air-X-Changers 

/ Hammco is the world’s leading 

manufacturer of best-value air-

cooled heat exchangers for natural 

gas compression and processing, oil refineries, 

lube oil cooling and other applications. 

For more than six decades, the company 

has set the standards simply by giving custom-

ers what they want and need, year after year, 

unit after unit: top performance and long-haul 

reliability, industry-first features that add real 

value, customer-first service and support, and 

the time-tested ability to deliver – on time, as 

ordered, and on-budget.

Solve. Respond. Deliver. It’s not just an 

ad slogan. At Harsco, it’s a mission statement 

and a promise – the bedrock on which the 

world leader in cooling has built its business 

since 1954.

The Harsco Advantage.

 • Experience. More than 63 years’ worth: 

designing, engineering and manufac-

turing air-cooled heat exchangers used 

around the world, in every type of appli-

cation, in every operating environment.

  In April this year, Harsco shipped its 

100,000th ASME-certified cooler sec-

tion. It’s a track-record benchmark – and 

proof of experience, capabilities, and 

expertise – unmatched in the industry.

 • Performance & Reliability. Some 

Harsco AXC units have been in service 

as long as 45 years and counting: longer 

than most cooler companies have been in 

business. In proven performance and rug-

ged, durable reliability, no other coolers 

even come close.

 • Innovation – A Hallmark since 1954. A 

long list of cooler designs and features 

that have become industry standards 

started out as AXC innovations. Often 

imitated, never equaled, Harsco coolers 

continue to define the state of the art.

 • Service. Harsco stands behind every unit 

with 24-7-365 field service, complete 

product documentation, and full invento-

ries of spare parts, ready to ship. 

 • Capacity. Over half a million square-feet 

of plant space, all under one roof, utilizing 

the latest production technologies and the 

most rigorous quality assurance process-

es, all deployed in a “Lean-Flow” plant 

layout designed to maximize efficiency.

  • The Broadest Product  

Lines in the Industry.

  – Natural gas compression, process cool-

ing, lube oil cooling, oil refining, power 

generation, chemical processing and 

other applications

  – From small coolers to the largest 

cooling units, in engine-driven as well 

as electric and hydraulic motor-driven 

configurations

  – Genuine Harsco replacement parts for 

any make or model of cooler in service.

 • Corporate Strength. Harsco Industrial 

is a division of Harsco Corporation, 

a diversified, global engineered prod-

ucts and services company serving the 

worldwide steel, railway and energy sec-

tors. Harsco’s global strength and Harsco 

AXC’s 63-year track record are your 

best assurance that this is a company you 

can count on to deliver cooling solutions 

tailored to your needs anywhere on the 

planet – and backed by reliable service 

and support for decades to come.

 Why Harsco? Because you have better 

things to worry about than the performance 

and dependability of your coolers – or the 

company behind them.

For more information, visit www.

harscoAXC.com n

Harsco: 
Why Take Chances With Any Other Cooler?

H

In April this year, Harsco shipped its 100,000th ASME-certified cooler section – a core com-

ponent of this HAXC Model 156 EH cooler.
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niversalPegasus International (UPI) leads the industry in 

Engineering and Field Services for the global Oil & Gas 

industry.  A subsidiary of Huntington Ingalls Industries, 

UPI has a 55+ year history of providing a wide portfolio 

of services to multiple sectors of the Energy market, including 

Engineering, Procurement, Project Management, Survey, Inspection, 

Construction Management, Flow Assurance, Commissioning and 

Operations Support.  UPI has built the strongest project delivery 

leadership team in our sector, to assure project certainty for our 

clients, which means projects are delivered on-time, on budget, 

and with quality—with no harm to individuals or the environment.  

UPI is unique in that we possess and utilize proprietary technol-

ogy to manage the complete range of service requirements for our 

clients, including management for Right-of-Way, Environmental, 

Geotechnical, HDD, Construction and NDE.  Our secure, web-based 

Portal System offers single-point access to all critical project info 

from concept through commissioning by everyone who touches the 

project.  Another key advantage is that we are one of only a few 

companies in our industry that presents a true, ISO-9001-certified 

EPCM service offering, which allows our clients to significantly 

mitigate risk during the upfront development phase, which is vital 

for all sequential phases of the work. Furthermore, our model offers 

consistent and predictable deliverables across the overall project as 

all aspects are managed by a dedicated project execution team on a 

common data management platform.  
UPI’s Mobile Inspection Platform (MIP), leads the industry as 

the premier digital construction quality management system.  This 

versatile tool provides streamlined project workflows, real-time 

verification of regulatory and design requirements, field construc-

tion progress reporting, and real-time compliance reporting; it has 

been proven to create significant time & cost savings for clients who 

utilize the service.  UPI’s primary focus markets are Pipelines and 

Facilities projects, and we have engineered & designed thousands of 

miles of pipelines and over 1.2 million Hp of compressor & pump 

facilities.  We also serve the LDC market and other market sub-

sectors such as Renewables, Upstream/Midstream, and Offshore.  

Because of our long history in the industry, as well as our long-term 

technical SME staff, UPI offers a wealth of information and experi-

ence for our clients and is the primary reason we are commonly

UPI’s Mobile Inspection Platform (MIP), leads the industry as 

the premier digital construction quality management system.  This 

versatile tool provides streamlined project workflows, real-time 

verification of regulatory and design requirements, field construc-

tion progress reporting, and real-time compliance reporting; it has 

been proven to create significant time & cost savings for clients who 

utilize the service.  UPI’s primary focus markets are Pipelines and 

Facilities projects, and we have engineered & designed thousands of 

miles of pipelines and over 1.2 million Hp of compressor & pump 

facilities.  We also serve the LDC market and other market sub-

sectors such as Renewables, Upstream/Midstream, and Offshore.  

Because of our long history in the industry, as well as our long-term 

technical SME staff, UPI offers a wealth of information and experi-

ence for our clients and is the primary reason we are commonly 

selected as a preferred provider. These key individuals, coupled with 

our proprietary mix of tools, systems, processes and software deliver

 selected as a preferred provider. These key individuals, coupled 

with our proprietary mix of tools, systems, processes and software 

deliver project certainty in nearly every instance for our clients.  

So, imagine a project with minimal variation, a smooth, predict-

able workflow, and a high-quality finished output that achieves the 

desired outcome.  For UPI, this is not a pipe dream…it’s business 

as usual. n

U
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FASTER.  SAFER.  SMARTER.  

 MAKE EVERYONE ELSE

FOLLOW THE 
     LEADER

FASTER.  SAFER.  SMARTER.  

     LEADERVACUWORx.COM

With Vacuworx Vacuum Lifting 
Systems, you gain an unfair 
advantage on the job. We offer 
proven technology, unmatched 
service and technical support, 
and more equipment available to 
buy or rent—in stock and ready 
to ship when you need it. So you 
can set the pace, and your 
competitors can try to keep up. 

Vacuworx Sets New Standard  
for Vacuum Lifting with “H” Models

acuworx has set the new standard 
in material handling with hydraulic-
powered vacuum lifting systems.  
Developed to meet customer requests 
for a cleaner, quieter lifter, the new 

hydraulic “H” models feature the same power-
ful performance of Vacuworx diesel-powered 
systems with much lower operating costs.  
Available for the Vacuworx MC 5 and all RC 
Series vacuum lifting systems, the hydraulic 
option takes lifting to the next level.

Next Level Benefits
Vacuworx hydraulic vacuum lifting systems 

attach easily to excavators and backhoes with a 
dedicated auxiliary hammer circuit, with or with-
out a coupler system.  Because the “H” models 
utilize the hydraulic system of the host machine, 
there are no fuel requirements, which saves time 
and reduces operating costs.  In addition, hydrau-
lic vacuum lifters have fewer moving parts, which 
means greater reliability and less maintenance. 

Environmentally friendly Vacuworx hydrau-
lic lifting systems produce near zero noise and 

air pollution, providing the ideal solution for 
construction sites within city limits or with 
strict emission guidelines.  Hydraulic operation 
provides improved start up performance in cold 
weather and eliminates the possibility of fuel 
freezing in extreme conditions. The hydraulic 
lifters also weigh less than diesel models, allow-
ing further reach and greater total lift capacities.  

The MC 5H lifter is designed for use with 
compact host vehicles such as wheel or track 
type loaders and excavators.  Ideal for utility 

applications, the MC 5H has a lift capacity of 
11,000 lb and is suited for lower weight speci-
fications and smaller material sizes. 

The RC Series hydraulic vacuum lifting sys-
tems are designed to handle materials from 
22,000 to 55,000 lb in conjunction with large-
capacity host carriers.  They are best suited for 
large diameter energy and infrastructure projects, 
as well as material handling at port facilities, 
pipe mills and storage yards.  Each unit comes 
with a double set of lugs to accommodate any 
single or double vacuum pad arrangement. n

V

Vermeer
The Vermeer BORESTORE is a complete 

HDD tooling and accessories warehouse where 
contractors can conveniently shop in one of 
three ways: online at BORESTORE.com, by 
phone through the BORESTORE tooling center 
at 1-866-VERMEER or by visiting any one of 
120 Vermeer dealers coast-to-coast for local 
inventory. 

www.Vermeer.com. 

T.D. Williamson
Engineered for wet gas and other 

pipeline systems needing routine pig-
ging to prevent liquid hold-up that lim-
its flow, the SmartTrap® Automated 
Combo Pigging System releases spheri-
cal pigs at intervals using a dual launch 
pin system. Also launches cleaning and 

batching pigs or inline inspection tools.
www.tdwilliamson.com

ROTORK Actuators
 Rotork offers an extensive range of electric, 

fluid-power, and electro-hydraulic valve actua-
tors for pipeline and gas applications, including 
the IQ Pro electric, non-intrusive valve actuator. 
It features a powerful data-logger that stores 
torque profiles, number of operations, valve and 
actuator positions, and other vital data.

www.rotork.com 

Polyguard
Non-shielding Corrosion Coating

Newly issued DOT regulations (§192.112 
Additional Design Requirements for Steel Pipe 
Using Alternative MAOP) directly require use 
of non-shielding coatings.  Polyguard RD-6 is 
one of only two proven non-shielding coatings, 
with 22 years and thousands of installations.  
Don’t learn about shielding corrosion coatings 
the hard way.  

www.polyguardproducts.com/
nonshieldingcoating.htm

Elster
1800 PFM Series Industrial Regulator 
Elster’s 1800 PFM Series Industrial 

Regulators are designed for high capacity appli-
cations that demand precise outlet pressure con-
trol across a wide flow rate range. 1800PFM’s 
are rated for 125 PSIG inlet pressure and can 
deliver 7” WC to 30 PSIG. to within + 1% 
PSIA.

www.elster.com/gas

ROSEN — 30 Years of 
Innovation

Closely collaborating with pipe-
line operators, ROSEN has developed 
inspection technologies for challeng-
ing pipelines and ILI for thirty years. 
And our innovative inspection solutions 
benefit both ROSEN clients and the 
pipeline industry at large. One of the 

latest developments is our truly unique in-line inspection solution for multi-
diameter pipelines. 

www.roseninspection.net

Protal 7125
Denso’s Protal 7125 is a fast cure, 

low temperature coating that can be 
applied down to -4°F (-20°C).  The 
coating can be backfilled in 30 min-
utes at 50°F (10°C).  Used for girth 
welds, tie-ins, rehabilitation and repairs 
to FBE. For information on all your cor-
rosion protection needs, contact Denso 
at 1-888-821-2300.

www.densona.com

IntelliCOAT™ – high-productivity, 
high-quality joint coatings

The world’s first automated system 
bringing factory-grade performance and 
quality to field-joint coatings. Compatible 
with Canusa-CPS high-performance heat-
shrinkable sleeves, it can be supplied in 
a turnkey contract or in a lease package 
with training and supervision.

www.canusa.com

Protal 7200
Denso’s Protal 7200 is a 100% sol-

ids, fast cure epoxy coating that can be 
hand or spray applied to girth welds, tie-
ins, fittings and rehabilitation of existing 
pipelines.  Exhibits outstanding abrasion 
and chemical resistance and has excellent 
cathodic disbondment results. For infor-
mation on all your corrosion protection 

needs, contact Denso at 1-888-821-2300.
www.densona.com

Bascom-Turner Instruments 
With state-of-the-art electronics, an intuitive user 

interface, PPM sensitivity, optional toxic sensors, 
Bluetooth, GPS, enhanced data logging, and automatic, 
one-gas calibration from a single cylinder of gas, the 
Gas Rover™ and Gas Explorer™ offer the most cost 
effective solution to leak detection in the industry. 

www.bascomturner.com
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Buyer’s Guide  
Listing Options Basic Listing Enhanced 

Listing
Premium 
Listing

Company Name l l l

Address l l l

Phone l l l

eMail l l l

URL l l l

# Categories Included 5 Unlimited Unlimited

Placement Alphabetical 

Top of page - 
above  

Standard 
Listings

Top of page  
- above  

Enhanced 
Listings

Font Size Standard Medium Large - Bold

Add logo, image, or 
banner ad l l

Add Flash Video l

Addional text description  
(up to 600 words) l

Cost FREE $500/year $1,000/year

Online Ad Specifications (Premium/Enhanced Listings)

Banner Ads:
Static .gif, .png, or .jpg file format only

468 px. X 60 px @ 72 dpi.

Flash Video:
FLV format only

10 mb max. file size

Email ad materials to cheryl.willis@GulfPub.com

Pipeline & Gas Journal publishes its Buyer’s Guide each May. The Buyer’s Guide identifies key suppliers of products, equipment and services from every 

discipline of the pipeline and gas utility industry. Various listing options—online and print—are available. Enhanced and Premium listings receive additional 

emphasis and features.

Categories:  
Basic Listings may purchase additional categories at $50 each.  
Current P&GJ Advertisers receive unlimited Catgories.

Images, logos, banner ads:  
Appear in every instance of the listing.

Flash Video: 
Up to 3 minutes. Appears in every instance of the listing.

The online version of Pipeline 
& Gas Journal’s Buyer’s Guide 
is maintained in real time, on a 
self-service basis, by the listing 
companies. The search function-
ality allows potential customers 
to identify your company by 
product/service categories, 
keywords or company name. 

The Buyer’s Guide can be 
accessed by PGJOnline.com 
or via  
buyersguide.pipelineandgas-
journal.com.

Online
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BASIC SYSTEMS, INC.
9255 Cadiz Road
Cambridge, OH 43725
P: (740) 432-3001
F: (740) 432-7699
www.basic-systems.com
basicsystems@bsicos.com

BAYOU COATING LLC
5200 Curtis Ln
New Iberia, LA 70560-0449
P: (318) 369-3761
F: (318) 369-9747
www.bayoupipe.com
info@bayoullc.com

BAYOU FLOW TECHNOLOGIES, LLC
515 N. Sam Houston Pkwy E #630
Houston, TX 77060
P: (281) 591-1001
F: (281) 591-0284
www.bayoucompanies.com
info@bayouflow.com

BAYOU WELDING WORKS, LLC
5200 Curtis Lane
New Iberia, LA 70560
P: (337) 364-0298
F: (337) 365-9747
www.bayoucompanies.com

BERG STEEL PIPE CORP.
9225 Katy Freeway, Suite 428
Houston, TX 77024
P: (713) 465-1600
F: (713) 827-7423
www.bergpipe.com

BISHOP LIFTING PRODUCTS, INC.
125 McCarty Drive
Houston, TX 77029
P: 713-674-2266
F: 713-672-9229

BKW, INC.
Box 581611
Tulsa, OK 74158
P: (918) 836-6767
F: (918) 836-0141
www.bkwinc.com
bkwinc@aol.com

BRADLEY B. BEAN, PE
419 E. Columbia St.
Colorado Springs, CO 80907
P: (719) 578-9391
F: (719) 578-9394
www.b3pe.com
bbb@b3pe.com

BURNS
9400 World Parkway
Kansas City, KS 64114
www.burnsmcd.com

CALCULATED CONTROLS
1177 Butler Road
League City, TX 77573
P: (888) 790-9398
www.calc-controls.com

CANUSA-CPS DIVISION OF 
SHAWCOR

25 Bethridge Road
Rexdale, ON M9W 1M7
Canada
P: (416) 743-7111
F: (416) 743-5927
www.canusacps.com
info@canusacps.com

CAPPS VAN & TRUCK RENTAL
8555 John Carpenter Freeway
Dallas, TX 75247
P: (972) 254-3400
www.cappsvanrental.com

CASE CONSTRUCTION EQUIPMENT
621 State St.
Racine, WI 53404
P: (262) 636-6011
F: (262) 636-0876
www.casece.com

CATERPILLAR GLOBAL PIPELINE
13105 Northwest Freeway #1010
Houston, TX 77040
P: (713) 329-2259
www.cat.com/pipeline

CCI PIPELINE LLC
1058 O'Neal Lane
Beaux Bridge, LA 70517
P: (337) 332-5808
www.ccipipe.com

AMERICAN PIPE BENDING
3207 Dawson Road
Tulsa, OK 74110
P: (918) 749-2363
F: (918) 834-5910
www.apb-bend.com
apbcojo@tulsa.com

AMERICAN STEEL PIPE (ACIPCO)
1501 31st Avenue North
Birmingham, AL 35207
P: (205) 325-7742
F: (205) 325-8194
www.american-usa.com
agunter@american-usa.com

AMETEK PROCESS INSTRUMENTS
455 Corporate Blvd.
Newark, DE 19702
P: (302) 456-4400
F: (302) 456-4444
www.ametekpi.com

ANALYTICAL PIPELINE SOLUTIONS
PO Box 51811
LaFayette, LA 70505
P: 337-654-5455
www.analyticalps.com
crossmbc@hotmail.com

ANCHOR PIPE INTERNATIONAL, INC.
9310 Campbell Rd.
Houston, TX 77080
P: (713) 465-8377
F: (713) 465-8393
www.anchorpipe.com
anchorpipe@aol.com

ARGUS MACHINE CO. LTD
5820-97 Street
Edmonton, AB T6E 3J1
Canada
www.argusmachine.com
info@argusmachine.com

ARNTZEN CORP.
1025 School St.
Rockford, IL 61105
P: (800) 821-3475
F: (815) 964-0045

ASPLUNDH TREE EXPERT CO.
708 Blair Mill Road
Willow Grove, PA 19090
P: (215) 784-4206
F: (215) 784-1366
www.asplundh.com
tmaye@asplundh.com

ATLAS COPCO CONSTRUCTION 
MINING TECHNIQUE USA LLC

3700 E. 68th Ave.
Commerce City, CO 80022
P: 800-732-6762
F: 303-288-8828
www.atlascopco.us
clint.blair@us.atlascopco.com

AUMA ACTUATORS, INC.
Canonsburg, PA 15317
P: (724) 743-2862
www.auma-usa.com

AUMA RIESTER GMBH
79379 Muelheim
Germany
P: 49 7631 809-0
www.auma.com

AYUDA LLC
10921 Turkey Run Drive
Edmond, OK 73025
P: (405) 293-3099
www.ayudallc.com

BAKER HUGHES
PO Box 5050
Sugar Land, TX 77487-5050
P: (800) 231-3606
F: (281) 276-7218
www.bakerhughes.com
pmg@bakerhughes.com

BALL WINCH PIPELINE SERVICES
15786 Hwy 75 North
PO Box 1255
Willis, TX 77378-1255
P: 936-228-0077
F: 936-856-9964
www.lbfoster.com
luther.winch@ballwinch.com

3M COMPANY
6801 River Place Blvd. Bldg. 147-4N-01
Austin, TX 78726
P:  512-984-5863
www.mmm.com
dmuyres@mmm.com

A & E CONSTRUCTION SUPPLY
54090 Loren Drive
Route 9
Mankato, MN 56001
P:  (507) 345-3252
andymanske@hotmail.com

A+ CORPORATION, LLC
41041 Black Bayou Road
Gonzales, LA 70141
P: (225) 644-5255
www.geniefilters.com

ABOVE GROUND MARKERS
21711 Mueschke Road
Tomball, TX 77377
P: 832-467-3399
www.abovegroundmarkers.com

ABV S.R.L.
Via di Coselli, 13/15
Coselli, Lucca 55060
Italy
P: +39 0583 403587
F:  +39 0583 949920
www.abvvalves.com
info@abvvalves.com

ACIMEX (CBE GROUP)
Zl Les Aubuis 26 rue Paul Langevi
37550, Saint Avertin 37550
France
P: 33.2.4725 5785
www.acimex.net

ADVANCED GEODETIC  
SURVEYS, INC. – AGS

23111 FM 1462
Damon, TX 77430
P: 979-553-4677
F: 979 553-3756
www.agsgps.com
pj@agsgps.com

AECOM
19219 Katy Freeway, Ste. 100
Houston, TX 77094
P: (281) 675.7629
www.aecom.com

AEGION CORPORATION
17988 Edison Avenue
St. Louis, Missouri 63005
P: 6365308000
F: 6365308010
www.insituform.com
feedback@insituform.com

AIR LOGISTICS
925 Todd Avenue
Azusa, CA 91702
P: 626-633-0294
www.airlog.com
bobrhea@airlog.com

AIRPORT WINDSOCK CORP.
1616 Cliff Road East
Burnsville, MN 55337
P: 952-890-9214
F: 952-890-9217
www.airportwindsocks.com
sales@airportwindsocks.com

ALLAN EDWARDS COMPANIES
PO Box 9457
Tulsa, OK 74157-0457
P: (918) 583-7184
F: (918) 583-8423
www.allanedwards.com
sales@allanedwards.com

ALLU GROUP INC.
700 Huyler Street
Teterboro, NJ 07608
P: 800-939-2558
F: 201-288-4479
www.allu.net
usa@allu.net

AMERICAN AUGERS
135 US Route 42
West Salem, OH 44287
P: 419-869-7107
F: 419-869-7425
www.americanaugers.com
sales@americanaugers.com

CCSI
480 N. Sam Houston Parkway E. 
Ste. 380
Houston, TX 77060
P: 281-591-1614

CECO COMPRESSOR  
ENGINEERING CORP.

5440 Alder
Houston, TX 77081
P: (713) 664-7333
F: (713) 664-6444
www.tryceco.com
cecosales@ceconet.com

CECO PIPELINE SERVICES CO.
5440 Alder
Houston, TX 77081
P: (713) 663-1671
F: (713) 664-6444
www.cecopsc.com
cecopsc@ceconet.com

CELERITY CONSULTING
2 Gough Street, Suite 300
San Francisco, CA 94103
P: 866-224-4333
www.consultcelerity.com
info@consultcelerity.com

CENTURY PRODUCTS, INC.
W245 N5485 S Corporate Circle
Sussex, WI 53089
P: (262) 820-3600
F: (262) 820-3700
www.centuryproducts.net

CERTIFIED SAFETY
1177 Butler Road
League City, TX 77573
P: (800) 994-2339
www.certifiedsafety.net

CFR
5413 South Yale, Ste. 900
Tulsa, OK 74135
P: (918) 712-5268
dpickard@cfr-ins.com

CHALLENGER SERVICES
4530 S. Jackson Avenue
Tulsa, OK 74107
P: 918-447-0055
F: 918-447-0067
www.challengerservices.com
sales@challengerservices.com

CIRCOR ENERGY PRODUCTS
945 Bunker Hill, Ste. 650
Houston, TX 77024
P: (713) 400-2200
F: (713) 973-2247
www.circorenergy.com
sales@circorenergy.com

CLAMP ON INC.
15720 Park Row #300
Houston, TX 77084
P: (281) 492-9805
www.clamp-co.com
sales@clamp-co.com

CLARIANT OIL SERVICES
10001 Woodloch Forest Dr., 
Ste. 500
The Woodlands, TX 77380
P: (281) 465-9100
F: (281) 465-9200
www.oil.clariant.com
oilservices@clariant.com

CLARION TECHNICAL CONFERENCES
3401 Louisiana
Houston, TX 77002
P: (713) 521-5929
F: (713) 521-9255
www.clarion.org

CLEMCO INDUSTRIES CORP.
1 Cablecar Dr.
Washington, MO 63090
P: 636-239-0300
www.clemcoindustries.com

CLOCK SPRING CO. L.P.
621 Lockhaven
Houston, TX 77073
P: (281) 590-8491
F: (281) 590-9528
www.clockspring.com

COASTAL CORROSION CONTROL
10172 Mammoth Avenue
Baton Rouge, LA 70814
P: 225-275-6131
F: 225-275-6134
www.coastalcorrosion.com
info@coastalcorrosion.com
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COMMERCIAL COATING  
SERVICES INT'L, LLC

10655 Jefferson Chemical Road
Conroe, Texas 77301
P: 281-598-6319
F: 936-539-3073
www.comercialcoating.com
kyleh@commercialcoating.com

COMMERCIAL RESINS CO.
8100 E. 96th Ave.
Henderson, CO 80640
P: (303) 288-3914
www.commercialresins.com
comres@ionet.com

COMPOSISLEEVE WESTERN 
SPECIALTIES LLC

23626 Boise River Rd
Caldwell, ID 83607
P: 916.870.8425
www.composisleeve.com

CONTROL DEVICES, INC.
1801 N. Juniper
Broken Arrow, OK 74012
P: (918) 258-6068
F: (918) 251-9851
www.pigging.com
sales@pigging.com

COPPERHEAD INDUSTRIES LLC
111 Thomas Park Drive
Monticello, MN 55362
P: 877-726-5644
www.copperheadwire.com
info@copperheadwire.com

CORROSION CONTROL  
PRODUCTS COMPANY

1480 W. Artesia Blvd.
Gardena, CA 90248
P: 800-421-2623
F: 310-532-3934
www.ccpco.com
sales@ccpco.com

CORRPRO COMPANIES, INC.
1090 Enterprise Dr.
Medina, OH 44256
P: (330) 723-5082
F: (330) 723-0694
www.corrpro.com
tbeck@corrpro.com

CPI PIPE
PO Box 850327
Yukon, OK 73085
P: (405) 350-8555

CRC-EVANS AUTOMATIC WELDING
7011 High Life Drive
Houston, TX 77066
P: (281) 999-8920
F: (281) 999-8724
www.crc-evans.com
autoweld@crc-evans.com

CRC-EVANS PIPELINE 
INTERNATIONAL, INC.

20445 State Highway 249
Ste. 310
Houston, TX 77070
P: (281) 999-8920
F: (281) 999-8724
www.crc-evans.com
sales@crc-evans.com

CRC-EVANS SUPPLY
10902 East Independence
Tulsa, OK 74116
P: (918) 438-1050
F: (918) 438-0368
www.crc-evans.com
supplies@crc-evans.com

CRC-EVANS WEIGHTING SYSTEMS
PO Box 50038
Tulsa, OK 74150
P: (918) 743-0813
F: (918) 629-9932
www.crc-evans.com
kwebster@crc-evans.com

CROSS COUNTRY SUPPLY
2420 Uravan St.
Avrora, CO 80011
P: 303-361-6797
www.ccpipeline.com

CUES, INC.
3600 Rio Vista Ave.
Orlando, FL 32805
P: (800) 327-7791
F: (407) 425-1569
www.cuesinc.com

DANIEL, DIVISION OF EMERSON
11100 Brittmoore Park Dr.
Houston, TX 77041
P: 713-467-6000
F: 713-827-4360
www.emersonprocess.com

DARBY EQUIPMENT COMPANY
2940 North Toledo Ave.
Tulsa, OK 74115
P: (918) 582-2340
F: (918) 582-5192
www.darbyequip.com
sales@darbyequip.com

DAVIS CORP.
PO Box 177
Healdton, OK 73438
P: (580) 229-1280
F: (580) 229-1288
www.davcorppipelinerollers.com

DENSO GMBH
P.O. Box 15 01 20
Leverkusen 51344
Germany
P: +49-(0)214 2602100
F: +49-(0)214 2602217
www.denso.de
info@denso.de

DENSO NORTH AMERICA INC.
9747 Whithorn
Houston, TX 77095
P: (281) 821-3355
F: (281) 821-0304
www.densona.com
info@desnona.com

DETECTOR ELECTRONICS CORP.
6901 W. 110th St.
Minneapolis, MN 55483
P: (800) 765-3473
www.det-tronics.com

DIESEL POWER PLUS
11105-G E. 56 St
Tulsa, OK 74146
P: 918.625.8191
www.dieselpowerplus.net

DIGITAL CONTROL, INC.
19625 62nd Avenue South,
Suite B103
Kent, WA 98032
P: 800-288-3610
F: 253-395-2800
www.digitrale.com

DIMENSION ENERGY SERVICES
One Fluor Daniel Drive
Sugar Land, TX 77478
P: (888) 727-1202
www.dimensionenergyservices.com

DITCH WITCH
P.O. Box 66
Perry, OK 73077
P: (800) 654-6481
F: (580) 336-3458
www.ditchwitch.com

DIVICOM
PO Box 3399
Texas City, TX 77592
P: (409) 948-3424
www.oilmeter.com
sales@oilmeter.com

DMI INTERNATIONAL, INC.
15715 E. Pine
Tulsa, OK 74116
P: (918) 438-2213
F: (918) 234-9376
www.dmiinternational.com

DNV
5777 Frantz Road
Dublin, OH 43017
P: 614-761-1214
F: 614-761-1633
www.dnvcolumbus.com
dnvcolumbus@dnv.com

DNV GL
1400 Ravello
Katy, TX 77449
P: (281) 396-1678
www.dnvusa.com

DRESSER RAND ENGINUITY
4700 McMurry Avenue, Suite 101
Fort Collins, CO 80525
P: 970-224-0170

F: 970-224-0171
www.enginuityinc.com
kdavies@dresser-rand.com

DRESSER-RAND
West 8 Tower Suite 1000
10205 Westheimer Rd
Houston, TX 77042
P: 713-354-6100
F: 713-354-6110
www.dresser-rand.com
info@dresser-rand.com

DRESSER-RAND GAS FIELD 
COMPRESSORS

1354 S. Sheridan Road
Tulsa, OK 74112
P: (918) 254-4099
F: (918) 252-9055

DRILLTECH INC.
PO Box 1210
Clarksville, TX 75426
P: 903.427.0836
F: 903.715.2735
www.drilltechdd.com
gdavidson@drilltechdd.com

DRINKWATER PRODUCTS
10789 Hwy 182
Franklin, LA 70538
P: (337) 828-0177
www.drinkwaterproducts.com

DUALCO
8404 Braniff
Houston, TX 77061
P: 713-644-7764
F: 713-644-7761

DUN TRANSPORTATION
304 Reynolds Lane
Sherman, TX 75092
P: 903-891-9660
www.duntrans.com
matt@duntrans.com

DYNA TORQUE TECHNOLOGIES
11050 W. Little York
Bldg. F
Houston, TX 77041
P: 713-937-6699
www.dyna-torque.com
andrew@dyna-torque.com

E-Z LINE PIPE SUPPORT CO., LLC
P.O. BOX 767
Manvel, TX 77578
P: (713) 675-6693
F: (713) 947-0768
www.ezline.com
sales@ezlineinc.com

EAGLE INFORMATION MAPPING
16430 Park Ten Place, Suite 600
Houston, TX 77084
P: 281-398-6001
www.eaglemap.com
ablack@eaglemap.com

EAGLEVIEW TECHNOLOGIES
3700 Monte Villa Parkway, Ste. 200
Bothell, WA 98021
P: (425) 956-4893
www.eagleview.com

EASI-SET BUILDINGS
5119 Catlett Road
PO Box 400
Midland, Virginia 22728
P: 1-800-547-4045
F: 1-540-439-2541
www.easisetbuildings.com
info@easiset.com

ELGIN SEPARATION SOLUTIONS.
10050 Cash Road
Stafford, TX 77477
P: (888) 536-8766
F: (281) 499-4080
www.elginseparationsolutions.com

EMERSON PROCESS MANAGEMENT - 
FLOW COMPUTERS DIVISION

1612 S. 17th Ave.
Marshalltown, IA 50158
P: (641) 754-3923
F: (641) 457-3630
www.emersonprocess.com/flow

EMERSON PROCESS MANAGEMENT 
REGULATOR TECHNOLOGIES

3200 Emerson Way
McKinney, TX 75070

P: 1 800 558 5853
F: 972-542-6433
www.fisherregulators.com
WebAdmin.Regulators@Emerson.com

EMERSON PROCESS MANAGEMENT/
VALVE AUTOMATION DIVISION

P.O. Box 508
Waller, TX 77484
P: (281) 463-5100
F: (281) 463-5189
www.emersonprocess/valveautomation
info.battis@emersonprocess.com

EN ENGINEERING
28100 Torch Parkway
Warrenville, IL 60555
P: 630-353-4012
F: 630-353-7777
www.enengineering.com

ENDURO PIPELINE SERVICES, INC.
5002 S. 45th W. Ave.
Tulsa, OK 74107
P: (918) 446-1934
F: (918) 446 8125
www.enduropls.com
info@enduropls.com

ENR GENERAL MACHINING CO.
3725 West 49th Street
Chicago, IL 60632
P: (773) 523-2944
www.enrhottap.com
enrmach@comcast.net

ENSITE USA
3100 S. Gessner Rd., Ste. 400
Houston, TX 77063
P: (713) 456-7880
www.ensiteusa.com

ENTEGRA
5960 Washington Blvd.
Indianapolis, IN 46220
P: (317) 441-1924
molson@integrasolutions.com

ERCIYAS STEEL PIPE
Degirmen Sok. No:18
Kozyatagi
Kadikoy, Istanbul 34742
Turkey
P: +90 216 410 8230
F: +90 216 410 8231
www.erciyas.com
erciyas@erciyas.com

ESSENTRA POROUS TECHNOLOGIES
1625 Ashton Park Drive
Colonial Heights, VA 23834

ETT
3738 Oaklawn Avenue
Dallas, TX 75219
P: (469) 484-5300
www.ettdualdrive.com

EURO PIPELINE EQUIPMENT SRL
Frazione Fornio 94/A
Fidenza, Parma 29010
Italy
P: +39-0524-523576
F: +39-0524-522765
www.europipeline-equipment.it
info@europipeline-equipment.it

EUROPIPE GMBH
Postfach 10 05 04
Mulheim an der Ruhr 45405
Germany
P: +49 (0) 208 976-0
F: +49 (0) 208 976-30 00
www.europipe.com
europipe@europipe.com

EVRAZ, INC. NA
200 East Randolph
Ste. 7800
Chicago, IL 60601
P: (312) 533-3555
www.evrazna.com

FAREMOUTH & COMPANY
10565 Katy Freeway #215
Houston, TX 77024
P: (713) 895-7772
F: (713) 722-9779
www.faremouth.com
faremouth@sbcglobal.net

FAST FUSION LLC
P.O. Box 158
Palisade, CO 81526
P: (970) 216-1543

FDI ACOUSTICS
250, 600 Crowfoot Cr. NW
Calgary, AB T3G 0B4
Canada
P: 403 547.9511
F: 1.866.670.9511
www.fdiacoustics.com
info@fdiacoustics.com

FLAGSHOOTER
47742 - 250th St.
Garretson, SD 57030
P: (605) 529-5000
www.flagshooter.com

FLEXIM AMERICAS CORP.
150-V Executive Dr.
Edgewood, NY 11717
P: 1 888 852 74 73
F: 631 492 21 17
www.flexim.com
usinfo@flexim.com

FLEXSTEEL
500 Dallas Street, Ste. 500
Houston, TX 77002
Angola
P: (832) 531-8555
F: (713) 953-3201
www.flexsteelpipe.com

FLIR SYSTEMS, INC.
25 Esquire Road
N. Billercia, MA 01862
P: (866) 477-3687
www.flir.com

FLOW MANAGEMENT DEVICES LLC
5225 South 37th Street, Suite 4
Phoenix, AZ 85040
P: 602-233-9885
F: 602-233-9887
www.flowmd.com

FMC TECHNOLOGIES  
MEASUREMENT SOLUTIONS

1602 Wagner Ave
Erie, PA 16510
P: 814 898 5000
F: 814 899 9349
www.fmctechnologies.com/measure-
mentsolutions
measurement.solutions@fmcti.com

FW MURPHY
5311 S-122nd Ave E
Tulas, OK 74146
P: (918) 317-4100
www.murphy-pi.com
sales@fwmurphy.com

G2 PARTNERS
10260 Westheimer, Ste. 400
Houston, TX 77042
P: (713) 260-4000
www.g2partnersllc.com

GE ENERGY
16240 Port Northwest Drive
Houston, TX 77041-2645
P: (832) 590-2303
F: (832) 590-2494
www.geenergy.com

GE OIL & GAS SURFACE  
PUMPING SYSTEMS

4425 Westway Park Blvd.
Ste. MS#7
Houston, TX 77041
P: (281) 492-5118
www.ge-energy.com

GE OIL & GAS-PII  
PIPELINE SOLUTIONS

7105 Business Park Drive
Houston, TX 77041-4040
P: 713-849-6311
F: 713-937-0740
www.geenergy.com
eric.quick@ge.com

GEARENCH
4450 S. Hwy. 6
PO Box 192
Clifton, TX 76634
P: (254) 675-8651
F: (254) 675-6100
www.gearench.com
sales@gearench.com
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BASIC SYSTEMS, INC.
9255 Cadiz Road
Cambridge, OH 43725
P: (740) 432-3001
F: (740) 432-7699
www.basic-systems.com
basicsystems@bsicos.com

BAYOU COATING LLC
5200 Curtis Ln
New Iberia, LA 70560-0449
P: (318) 369-3761
F: (318) 369-9747
www.bayoupipe.com
info@bayoullc.com

BAYOU FLOW TECHNOLOGIES, LLC
515 N. Sam Houston Pkwy E #630
Houston, TX 77060
P: (281) 591-1001
F: (281) 591-0284
www.bayoucompanies.com
info@bayouflow.com

BAYOU WELDING WORKS, LLC
5200 Curtis Lane
New Iberia, LA 70560
P: (337) 364-0298
F: (337) 365-9747
www.bayoucompanies.com

BERG STEEL PIPE CORP.
9225 Katy Freeway, Suite 428
Houston, TX 77024
P: (713) 465-1600
F: (713) 827-7423
www.bergpipe.com

BISHOP LIFTING PRODUCTS, INC.
125 McCarty Drive
Houston, TX 77029
P: 713-674-2266
F: 713-672-9229

BKW, INC.
Box 581611
Tulsa, OK 74158
P: (918) 836-6767
F: (918) 836-0141
www.bkwinc.com
bkwinc@aol.com

BRADLEY B. BEAN, PE
419 E. Columbia St.
Colorado Springs, CO 80907
P: (719) 578-9391
F: (719) 578-9394
www.b3pe.com
bbb@b3pe.com

BURNS
9400 World Parkway
Kansas City, KS 64114
www.burnsmcd.com

CALCULATED CONTROLS
1177 Butler Road
League City, TX 77573
P: (888) 790-9398
www.calc-controls.com

CANUSA-CPS DIVISION OF 
SHAWCOR

25 Bethridge Road
Rexdale, ON M9W 1M7
Canada
P: (416) 743-7111
F: (416) 743-5927
www.canusacps.com
info@canusacps.com

CAPPS VAN & TRUCK RENTAL
8555 John Carpenter Freeway
Dallas, TX 75247
P: (972) 254-3400
www.cappsvanrental.com

CASE CONSTRUCTION EQUIPMENT
621 State St.
Racine, WI 53404
P: (262) 636-6011
F: (262) 636-0876
www.casece.com

CATERPILLAR GLOBAL PIPELINE
13105 Northwest Freeway #1010
Houston, TX 77040
P: (713) 329-2259
www.cat.com/pipeline

CCI PIPELINE LLC
1058 O'Neal Lane
Beaux Bridge, LA 70517
P: (337) 332-5808
www.ccipipe.com

AMERICAN PIPE BENDING
3207 Dawson Road
Tulsa, OK 74110
P: (918) 749-2363
F: (918) 834-5910
www.apb-bend.com
apbcojo@tulsa.com

AMERICAN STEEL PIPE (ACIPCO)
1501 31st Avenue North
Birmingham, AL 35207
P: (205) 325-7742
F: (205) 325-8194
www.american-usa.com
agunter@american-usa.com

AMETEK PROCESS INSTRUMENTS
455 Corporate Blvd.
Newark, DE 19702
P: (302) 456-4400
F: (302) 456-4444
www.ametekpi.com

ANALYTICAL PIPELINE SOLUTIONS
PO Box 51811
LaFayette, LA 70505
P: 337-654-5455
www.analyticalps.com
crossmbc@hotmail.com

ANCHOR PIPE INTERNATIONAL, INC.
9310 Campbell Rd.
Houston, TX 77080
P: (713) 465-8377
F: (713) 465-8393
www.anchorpipe.com
anchorpipe@aol.com

ARGUS MACHINE CO. LTD
5820-97 Street
Edmonton, AB T6E 3J1
Canada
www.argusmachine.com
info@argusmachine.com

ARNTZEN CORP.
1025 School St.
Rockford, IL 61105
P: (800) 821-3475
F: (815) 964-0045

ASPLUNDH TREE EXPERT CO.
708 Blair Mill Road
Willow Grove, PA 19090
P: (215) 784-4206
F: (215) 784-1366
www.asplundh.com
tmaye@asplundh.com

ATLAS COPCO CONSTRUCTION 
MINING TECHNIQUE USA LLC

3700 E. 68th Ave.
Commerce City, CO 80022
P: 800-732-6762
F: 303-288-8828
www.atlascopco.us
clint.blair@us.atlascopco.com

AUMA ACTUATORS, INC.
Canonsburg, PA 15317
P: (724) 743-2862
www.auma-usa.com

AUMA RIESTER GMBH
79379 Muelheim
Germany
P: 49 7631 809-0
www.auma.com

AYUDA LLC
10921 Turkey Run Drive
Edmond, OK 73025
P: (405) 293-3099
www.ayudallc.com

BAKER HUGHES
PO Box 5050
Sugar Land, TX 77487-5050
P: (800) 231-3606
F: (281) 276-7218
www.bakerhughes.com
pmg@bakerhughes.com

BALL WINCH PIPELINE SERVICES
15786 Hwy 75 North
PO Box 1255
Willis, TX 77378-1255
P: 936-228-0077
F: 936-856-9964
www.lbfoster.com
luther.winch@ballwinch.com

3M COMPANY
6801 River Place Blvd. Bldg. 147-4N-01
Austin, TX 78726
P:  512-984-5863
www.mmm.com
dmuyres@mmm.com

A & E CONSTRUCTION SUPPLY
54090 Loren Drive
Route 9
Mankato, MN 56001
P:  (507) 345-3252
andymanske@hotmail.com

A+ CORPORATION, LLC
41041 Black Bayou Road
Gonzales, LA 70141
P: (225) 644-5255
www.geniefilters.com

ABOVE GROUND MARKERS
21711 Mueschke Road
Tomball, TX 77377
P: 832-467-3399
www.abovegroundmarkers.com

ABV S.R.L.
Via di Coselli, 13/15
Coselli, Lucca 55060
Italy
P: +39 0583 403587
F:  +39 0583 949920
www.abvvalves.com
info@abvvalves.com

ACIMEX (CBE GROUP)
Zl Les Aubuis 26 rue Paul Langevi
37550, Saint Avertin 37550
France
P: 33.2.4725 5785
www.acimex.net

ADVANCED GEODETIC  
SURVEYS, INC. – AGS

23111 FM 1462
Damon, TX 77430
P: 979-553-4677
F: 979 553-3756
www.agsgps.com
pj@agsgps.com

AECOM
19219 Katy Freeway, Ste. 100
Houston, TX 77094
P: (281) 675.7629
www.aecom.com

AEGION CORPORATION
17988 Edison Avenue
St. Louis, Missouri 63005
P: 6365308000
F: 6365308010
www.insituform.com
feedback@insituform.com

AIR LOGISTICS
925 Todd Avenue
Azusa, CA 91702
P: 626-633-0294
www.airlog.com
bobrhea@airlog.com

AIRPORT WINDSOCK CORP.
1616 Cliff Road East
Burnsville, MN 55337
P: 952-890-9214
F: 952-890-9217
www.airportwindsocks.com
sales@airportwindsocks.com

ALLAN EDWARDS COMPANIES
PO Box 9457
Tulsa, OK 74157-0457
P: (918) 583-7184
F: (918) 583-8423
www.allanedwards.com
sales@allanedwards.com

ALLU GROUP INC.
700 Huyler Street
Teterboro, NJ 07608
P: 800-939-2558
F: 201-288-4479
www.allu.net
usa@allu.net

AMERICAN AUGERS
135 US Route 42
West Salem, OH 44287
P: 419-869-7107
F: 419-869-7425
www.americanaugers.com
sales@americanaugers.com

CCSI
480 N. Sam Houston Parkway E. 
Ste. 380
Houston, TX 77060
P: 281-591-1614

CECO COMPRESSOR  
ENGINEERING CORP.

5440 Alder
Houston, TX 77081
P: (713) 664-7333
F: (713) 664-6444
www.tryceco.com
cecosales@ceconet.com

CECO PIPELINE SERVICES CO.
5440 Alder
Houston, TX 77081
P: (713) 663-1671
F: (713) 664-6444
www.cecopsc.com
cecopsc@ceconet.com

CELERITY CONSULTING
2 Gough Street, Suite 300
San Francisco, CA 94103
P: 866-224-4333
www.consultcelerity.com
info@consultcelerity.com

CENTURY PRODUCTS, INC.
W245 N5485 S Corporate Circle
Sussex, WI 53089
P: (262) 820-3600
F: (262) 820-3700
www.centuryproducts.net

CERTIFIED SAFETY
1177 Butler Road
League City, TX 77573
P: (800) 994-2339
www.certifiedsafety.net

CFR
5413 South Yale, Ste. 900
Tulsa, OK 74135
P: (918) 712-5268
dpickard@cfr-ins.com

CHALLENGER SERVICES
4530 S. Jackson Avenue
Tulsa, OK 74107
P: 918-447-0055
F: 918-447-0067
www.challengerservices.com
sales@challengerservices.com

CIRCOR ENERGY PRODUCTS
945 Bunker Hill, Ste. 650
Houston, TX 77024
P: (713) 400-2200
F: (713) 973-2247
www.circorenergy.com
sales@circorenergy.com

CLAMP ON INC.
15720 Park Row #300
Houston, TX 77084
P: (281) 492-9805
www.clamp-co.com
sales@clamp-co.com

CLARIANT OIL SERVICES
10001 Woodloch Forest Dr., 
Ste. 500
The Woodlands, TX 77380
P: (281) 465-9100
F: (281) 465-9200
www.oil.clariant.com
oilservices@clariant.com

CLARION TECHNICAL CONFERENCES
3401 Louisiana
Houston, TX 77002
P: (713) 521-5929
F: (713) 521-9255
www.clarion.org

CLEMCO INDUSTRIES CORP.
1 Cablecar Dr.
Washington, MO 63090
P: 636-239-0300
www.clemcoindustries.com

CLOCK SPRING CO. L.P.
621 Lockhaven
Houston, TX 77073
P: (281) 590-8491
F: (281) 590-9528
www.clockspring.com

COASTAL CORROSION CONTROL
10172 Mammoth Avenue
Baton Rouge, LA 70814
P: 225-275-6131
F: 225-275-6134
www.coastalcorrosion.com
info@coastalcorrosion.com

AThis year’s buyer’s 

guide highlights com-

panies from every dis-

cipline in the pipeline 

industry, from trans-

portation and right-of-

way services to 

welding equipment 

and insurance. Due to 

space restrictions, we 

cannot list every 

company featured in 

the online version in 

the print edition. But 

at buyersguide.

pipelineandgasjournal.

com you can see email, 

phone and physical 

contact information. 

You can also browse 

by category, search 

for keywords, view  

videos and read  

in-depth profiles for 

premium entrants—

and even add your 

own company, if you’re 

not listed already. 

Basic listings are free 

of charge and fully 

searchable.

COMMERCIAL COATING  
SERVICES INT'L, LLC

10655 Jefferson Chemical Road
Conroe, Texas 77301
P: 281-598-6319
F: 936-539-3073
www.comercialcoating.com
kyleh@commercialcoating.com

COMMERCIAL RESINS CO.
8100 E. 96th Ave.
Henderson, CO 80640
P: (303) 288-3914
www.commercialresins.com
comres@ionet.com

COMPOSISLEEVE WESTERN 
SPECIALTIES LLC

23626 Boise River Rd
Caldwell, ID 83607
P: 916.870.8425
www.composisleeve.com

CONTROL DEVICES, INC.
1801 N. Juniper
Broken Arrow, OK 74012
P: (918) 258-6068
F: (918) 251-9851
www.pigging.com
sales@pigging.com

COPPERHEAD INDUSTRIES LLC
111 Thomas Park Drive
Monticello, MN 55362
P: 877-726-5644
www.copperheadwire.com
info@copperheadwire.com

CORROSION CONTROL  
PRODUCTS COMPANY

1480 W. Artesia Blvd.
Gardena, CA 90248
P: 800-421-2623
F: 310-532-3934
www.ccpco.com
sales@ccpco.com

CORRPRO COMPANIES, INC.
1090 Enterprise Dr.
Medina, OH 44256
P: (330) 723-5082
F: (330) 723-0694
www.corrpro.com
tbeck@corrpro.com

CPI PIPE
PO Box 850327
Yukon, OK 73085
P: (405) 350-8555

CRC-EVANS AUTOMATIC WELDING
7011 High Life Drive
Houston, TX 77066
P: (281) 999-8920
F: (281) 999-8724
www.crc-evans.com
autoweld@crc-evans.com

CRC-EVANS PIPELINE 
INTERNATIONAL, INC.

20445 State Highway 249
Ste. 310
Houston, TX 77070
P: (281) 999-8920
F: (281) 999-8724
www.crc-evans.com
sales@crc-evans.com

CRC-EVANS SUPPLY
10902 East Independence
Tulsa, OK 74116
P: (918) 438-1050
F: (918) 438-0368
www.crc-evans.com
supplies@crc-evans.com

CRC-EVANS WEIGHTING SYSTEMS
PO Box 50038
Tulsa, OK 74150
P: (918) 743-0813
F: (918) 629-9932
www.crc-evans.com
kwebster@crc-evans.com

CROSS COUNTRY SUPPLY
2420 Uravan St.
Avrora, CO 80011
P: 303-361-6797
www.ccpipeline.com

CUES, INC.
3600 Rio Vista Ave.
Orlando, FL 32805
P: (800) 327-7791
F: (407) 425-1569
www.cuesinc.com

DANIEL, DIVISION OF EMERSON
11100 Brittmoore Park Dr.
Houston, TX 77041
P: 713-467-6000
F: 713-827-4360
www.emersonprocess.com

DARBY EQUIPMENT COMPANY
2940 North Toledo Ave.
Tulsa, OK 74115
P: (918) 582-2340
F: (918) 582-5192
www.darbyequip.com
sales@darbyequip.com

DAVIS CORP.
PO Box 177
Healdton, OK 73438
P: (580) 229-1280
F: (580) 229-1288
www.davcorppipelinerollers.com

DENSO GMBH
P.O. Box 15 01 20
Leverkusen 51344
Germany
P: +49-(0)214 2602100
F: +49-(0)214 2602217
www.denso.de
info@denso.de

DENSO NORTH AMERICA INC.
9747 Whithorn
Houston, TX 77095
P: (281) 821-3355
F: (281) 821-0304
www.densona.com
info@desnona.com

DETECTOR ELECTRONICS CORP.
6901 W. 110th St.
Minneapolis, MN 55483
P: (800) 765-3473
www.det-tronics.com

DIESEL POWER PLUS
11105-G E. 56 St
Tulsa, OK 74146
P: 918.625.8191
www.dieselpowerplus.net

DIGITAL CONTROL, INC.
19625 62nd Avenue South,
Suite B103
Kent, WA 98032
P: 800-288-3610
F: 253-395-2800
www.digitrale.com

DIMENSION ENERGY SERVICES
One Fluor Daniel Drive
Sugar Land, TX 77478
P: (888) 727-1202
www.dimensionenergyservices.com

DITCH WITCH
P.O. Box 66
Perry, OK 73077
P: (800) 654-6481
F: (580) 336-3458
www.ditchwitch.com

DIVICOM
PO Box 3399
Texas City, TX 77592
P: (409) 948-3424
www.oilmeter.com
sales@oilmeter.com

DMI INTERNATIONAL, INC.
15715 E. Pine
Tulsa, OK 74116
P: (918) 438-2213
F: (918) 234-9376
www.dmiinternational.com

DNV
5777 Frantz Road
Dublin, OH 43017
P: 614-761-1214
F: 614-761-1633
www.dnvcolumbus.com
dnvcolumbus@dnv.com

DNV GL
1400 Ravello
Katy, TX 77449
P: (281) 396-1678
www.dnvusa.com

DRESSER RAND ENGINUITY
4700 McMurry Avenue, Suite 101
Fort Collins, CO 80525
P: 970-224-0170

F: 970-224-0171
www.enginuityinc.com
kdavies@dresser-rand.com

DRESSER-RAND
West 8 Tower Suite 1000
10205 Westheimer Rd
Houston, TX 77042
P: 713-354-6100
F: 713-354-6110
www.dresser-rand.com
info@dresser-rand.com

DRESSER-RAND GAS FIELD 
COMPRESSORS

1354 S. Sheridan Road
Tulsa, OK 74112
P: (918) 254-4099
F: (918) 252-9055

DRILLTECH INC.
PO Box 1210
Clarksville, TX 75426
P: 903.427.0836
F: 903.715.2735
www.drilltechdd.com
gdavidson@drilltechdd.com

DRINKWATER PRODUCTS
10789 Hwy 182
Franklin, LA 70538
P: (337) 828-0177
www.drinkwaterproducts.com

DUALCO
8404 Braniff
Houston, TX 77061
P: 713-644-7764
F: 713-644-7761

DUN TRANSPORTATION
304 Reynolds Lane
Sherman, TX 75092
P: 903-891-9660
www.duntrans.com
matt@duntrans.com

DYNA TORQUE TECHNOLOGIES
11050 W. Little York
Bldg. F
Houston, TX 77041
P: 713-937-6699
www.dyna-torque.com
andrew@dyna-torque.com

E-Z LINE PIPE SUPPORT CO., LLC
P.O. BOX 767
Manvel, TX 77578
P: (713) 675-6693
F: (713) 947-0768
www.ezline.com
sales@ezlineinc.com

EAGLE INFORMATION MAPPING
16430 Park Ten Place, Suite 600
Houston, TX 77084
P: 281-398-6001
www.eaglemap.com
ablack@eaglemap.com

EAGLEVIEW TECHNOLOGIES
3700 Monte Villa Parkway, Ste. 200
Bothell, WA 98021
P: (425) 956-4893
www.eagleview.com

EASI-SET BUILDINGS
5119 Catlett Road
PO Box 400
Midland, Virginia 22728
P: 1-800-547-4045
F: 1-540-439-2541
www.easisetbuildings.com
info@easiset.com

ELGIN SEPARATION SOLUTIONS.
10050 Cash Road
Stafford, TX 77477
P: (888) 536-8766
F: (281) 499-4080
www.elginseparationsolutions.com

EMERSON PROCESS MANAGEMENT - 
FLOW COMPUTERS DIVISION

1612 S. 17th Ave.
Marshalltown, IA 50158
P: (641) 754-3923
F: (641) 457-3630
www.emersonprocess.com/flow

EMERSON PROCESS MANAGEMENT 
REGULATOR TECHNOLOGIES

3200 Emerson Way
McKinney, TX 75070

P: 1 800 558 5853
F: 972-542-6433
www.fisherregulators.com
WebAdmin.Regulators@Emerson.com

EMERSON PROCESS MANAGEMENT/
VALVE AUTOMATION DIVISION

P.O. Box 508
Waller, TX 77484
P: (281) 463-5100
F: (281) 463-5189
www.emersonprocess/valveautomation
info.battis@emersonprocess.com

EN ENGINEERING
28100 Torch Parkway
Warrenville, IL 60555
P: 630-353-4012
F: 630-353-7777
www.enengineering.com

ENDURO PIPELINE SERVICES, INC.
5002 S. 45th W. Ave.
Tulsa, OK 74107
P: (918) 446-1934
F: (918) 446 8125
www.enduropls.com
info@enduropls.com

ENR GENERAL MACHINING CO.
3725 West 49th Street
Chicago, IL 60632
P: (773) 523-2944
www.enrhottap.com
enrmach@comcast.net

ENSITE USA
3100 S. Gessner Rd., Ste. 400
Houston, TX 77063
P: (713) 456-7880
www.ensiteusa.com

ENTEGRA
5960 Washington Blvd.
Indianapolis, IN 46220
P: (317) 441-1924
molson@integrasolutions.com

ERCIYAS STEEL PIPE
Degirmen Sok. No:18
Kozyatagi
Kadikoy, Istanbul 34742
Turkey
P: +90 216 410 8230
F: +90 216 410 8231
www.erciyas.com
erciyas@erciyas.com

ESSENTRA POROUS TECHNOLOGIES
1625 Ashton Park Drive
Colonial Heights, VA 23834

ETT
3738 Oaklawn Avenue
Dallas, TX 75219
P: (469) 484-5300
www.ettdualdrive.com

EURO PIPELINE EQUIPMENT SRL
Frazione Fornio 94/A
Fidenza, Parma 29010
Italy
P: +39-0524-523576
F: +39-0524-522765
www.europipeline-equipment.it
info@europipeline-equipment.it

EUROPIPE GMBH
Postfach 10 05 04
Mulheim an der Ruhr 45405
Germany
P: +49 (0) 208 976-0
F: +49 (0) 208 976-30 00
www.europipe.com
europipe@europipe.com

EVRAZ, INC. NA
200 East Randolph
Ste. 7800
Chicago, IL 60601
P: (312) 533-3555
www.evrazna.com

FAREMOUTH & COMPANY
10565 Katy Freeway #215
Houston, TX 77024
P: (713) 895-7772
F: (713) 722-9779
www.faremouth.com
faremouth@sbcglobal.net

FAST FUSION LLC
P.O. Box 158
Palisade, CO 81526
P: (970) 216-1543

FDI ACOUSTICS
250, 600 Crowfoot Cr. NW
Calgary, AB T3G 0B4
Canada
P: 403 547.9511
F: 1.866.670.9511
www.fdiacoustics.com
info@fdiacoustics.com

FLAGSHOOTER
47742 - 250th St.
Garretson, SD 57030
P: (605) 529-5000
www.flagshooter.com

FLEXIM AMERICAS CORP.
150-V Executive Dr.
Edgewood, NY 11717
P: 1 888 852 74 73
F: 631 492 21 17
www.flexim.com
usinfo@flexim.com

FLEXSTEEL
500 Dallas Street, Ste. 500
Houston, TX 77002
Angola
P: (832) 531-8555
F: (713) 953-3201
www.flexsteelpipe.com

FLIR SYSTEMS, INC.
25 Esquire Road
N. Billercia, MA 01862
P: (866) 477-3687
www.flir.com

FLOW MANAGEMENT DEVICES LLC
5225 South 37th Street, Suite 4
Phoenix, AZ 85040
P: 602-233-9885
F: 602-233-9887
www.flowmd.com

FMC TECHNOLOGIES  
MEASUREMENT SOLUTIONS

1602 Wagner Ave
Erie, PA 16510
P: 814 898 5000
F: 814 899 9349
www.fmctechnologies.com/measure-
mentsolutions
measurement.solutions@fmcti.com

FW MURPHY
5311 S-122nd Ave E
Tulas, OK 74146
P: (918) 317-4100
www.murphy-pi.com
sales@fwmurphy.com

G2 PARTNERS
10260 Westheimer, Ste. 400
Houston, TX 77042
P: (713) 260-4000
www.g2partnersllc.com

GE ENERGY
16240 Port Northwest Drive
Houston, TX 77041-2645
P: (832) 590-2303
F: (832) 590-2494
www.geenergy.com

GE OIL & GAS SURFACE  
PUMPING SYSTEMS

4425 Westway Park Blvd.
Ste. MS#7
Houston, TX 77041
P: (281) 492-5118
www.ge-energy.com

GE OIL & GAS-PII  
PIPELINE SOLUTIONS

7105 Business Park Drive
Houston, TX 77041-4040
P: 713-849-6311
F: 713-937-0740
www.geenergy.com
eric.quick@ge.com

GEARENCH
4450 S. Hwy. 6
PO Box 192
Clifton, TX 76634
P: (254) 675-8651
F: (254) 675-6100
www.gearench.com
sales@gearench.com
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5. Special Position
Specified editorial location, multiple units requiring facing positions, consecu-
tive right-hand pages, other specified placement: increase 7% of space rate.

1. General Rate Policy
If more or less space than specified is used within one year from the date of 
first insertion, the rate will be adjusted to the earned rate published here. All 
rates quoted are in U.S. dollars.

2. Commission
a. Agency Commission: 15% of gross billing to recognized agencies on space, 
color, handling and backup charges. The Publisher reserves the right to hold the 
advertiser and/or its advertising agency jointly and severally liable for monies 
due and payable to the Publisher.

3. Issuance & Closing
Published 12 times each year. The closing dates for scheduling and printing 
material can be found on the editorial calendar underneath each month.

4. General Advertising Rates & Space Units
a. Frequency Rates: Number of insertions in a 12-month period determines 
frequency rate. Covers, each ad, each page of a spread, and each page of 
preprinted inserts, count as one insertion toward earning a frequency rate.

Magazine Advertising Rates

Covers 1 X 6X 12X

Inside Front $9,975 $9,420 $8,780

Inside Back 9,385 8,770 8,365

Back 10,150 9,750 8,900  

6. Cover Rates (Non-cancelable)
a. Cover rates include 4/C process charges. Contact the Publisher for addi-
tional charges if any other color is used.
b. Frequency: Based on total number of full pages on contract.

Supplied Inserts Standard Custom

2 PGS $9,500 Handling $250 quoted

4 PGS 14,500 Tip $40/m quoted

8 PGS 23,000 Holding
Stitch

$50/m
12 PGS 28,500

16 PGS 37,000 Polybag $80/m

7. Inserts
a. Standard Inserts: 

Insert Quantity & Shipping
Inserts must be shipped prepaid, folded, and ready for binding. Mock-up of 
insert must be submitted to Publisher for prior acceptance. Subject to U.S. 
Postal Service regulations. 70 lb. paper stock limitation. Questions? - check 
USPS or submit sample to Cheryl Willis, Advertising Production Department, 
Cheryl.Willis@GulfPub.com.

b. Non-Standard Inserts: Contact the Publisher.

8. Classified Advertising
a.   Classified Display: $270 per column inch.  
Non-display: $25 per line, minimum four lines.
b. Consecutive Insertions: 10% discount on consecutive insertions.

9. Capabilities Guide
For current rates on the Capabilities Guide, please contact your local sales 
representative. 

10. Combination Frequency Rates
Advertisers will receive the lowest frequency rate, based on the total advertising 
insertions during the contract period, when any combination of space is used 
in Gulf Publishing Company’s magazines—World Oil, Petroleum Economist, 
Hydrocarbon Processing, Pipeline News, Gas Processing and Underground 
Construction. One-quarter page is the minimum rate-holder space unit for  
earning combination frequency discounts.

11. Publisher’s Copy Protective Clause
a. Advertisers and advertising agencies assume liability for all content of 
advertisements printed and for any claims arising therefrom made against the 
Publisher. The Publisher reserves the right to reject any advertising that does 
not conform to the publication’s standards.

b. The Publisher will repeat the latest advertisement for scheduled space 
when no new acceptable copy is furnished.

c. Contracts, except for cover or specified positions, may be discontinued by 
either party on 30 days’ notice before the closing date, and by the Publisher 
without notice for non-payment of invoices. If more or less space is actually 
used within a year, the advertiser will pay for the space actually used at the 
earned rate, as published herein.

d. Contracts for covers and special positions are non-cancelable, except for 
non-payment of invoices at the Publisher’s option.

e. Cancellations are accepted only before the closing date for reservations. 

PRINT AD RATES
4 Color 1 X 3X 6X 12X 18X 24X

1 PG $9,250 $8,990 $8,600 $8,235 $7,970 $7,710

2/3 PG 7,280 7,130 6,820 6,505 6,285 6,090

1/2 PG ISL 6,905 6,675 6,410 6,035 5,815 5,600

1/2 PG 6,250 6,115 5,915 5,570 5,315 5,160

1/3 PG 5,070 4,970 4,750 4,455 4,310 4,190

1/4 PG 4,355 4,265 4,135 3,900 3,745 3,595

1/6 PG 3,820 3,735 3,615 3,430 3,345 3,135

B & W 1X 3X 6X 12X 18X 24X

1 PG $8,410 $8,165 $7,840 $7,570 $7,250 $6,960

2/3 PG 6,145 5,955 5,670 5,530 5,400 5,190

1/2 PG ISL 5,690 5,395 5,060 4,870 4,710 4,650

1/2 PG 4,925 4,760 4,570 4,350 4,265 4,100

1/3 PG 3,490 3,385 3,175 3,070 2,975 2,865

1/4 PG 2,640 2,545 2,415 2,370 2,270 2,170

1/6 PG 2,025 1,875 1,805 1,725 1,620 1,535

Business Card Directory 6X (B/W) 6X (2c) 6X (4c)

Single $980 $1,490 $2,000

Double 1,960 2,470 2,980

Triple 2,940 3,915 4,895

Quad 3,915 4,935 5,955

PRODUCT SHOWCASE LISTING RATES

Cost: $775
Special Promotion: 
- 6x Advertisers receive three (3) FREE Product Showcases 
- 12x Advertisers receive six (6) FREE Product Showcases 
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Ad Sizes

2 PG - spread
bleed 15 3/4 11 400 280

live area 14 1/2 10 381 260

1 PG
bleed 8 11 203 280

live area 7 10 184 260

2/3 PG- vertical 4 9/16 10 116 254

1/2 PG - spread
bleed 15 3/4 5 5/6 406 142

live area 14 1/2 4 7/8 394 124

1/2 PG - horizontal 7 4 7/8 178 124

1/2 PG - vertical 3 3/8 10 86 254

1/2 PG - island 4 9/16 7 1/2 116 191

1/3 PG - vertical 2 1/4 10 57 254

1/3 PG - square 4 9/16 4 7/8 116 124

1/4 PG 3 3/8 4 7/8 86 124

1/6 PG 2 1/4 4 7/8 57 124

Business Card Directory

Single 3 3/8 1 7/8 86 48

Double vertical 3 3/8 3 7/8 86 98

Double horizontal 6 7/8 1 7/8 175 48

Triple 3 3/8 5 7/8 86 149

Quad vertical 3 3/8 7 7/8 86 200

Quad horizontal 6 7/8 3 7/8 175 198

1: Trim Size: Overall trim size is 7.75” x 10.75” 

2: Ad Unit Dimensions

Fractional ads with bleeds are available; please contact our Advertising Pro-
duction Department at +1 (713) 520-4455 for dimensions. NOTE: Ads scaled to 
other publications will be centered in the space nearest to size and proportion. 

3. General Requirements
Printing Process: Web offset full run; 
Computer-to-plate (CTP)
Binding Method: Perfect (jog to head)
Colors Available: Four-color process; matched colors
Color Rotation: Yellow, magenta, cyan, black
Recommended Line Screen: 133 lines maximum
Density of Tone: Two-color tones should not exceed SWOP density of 140%; 
second color not to exceed 70%.
Four-color solids should not exceed SWOP density of 260%.

Horizontal 
Quad

Vertical
Double Triple

Single

Horz.  double

Vertical
Quad

2/3
Full Page

Display ad 1/2 page
island

1/2 page
horizontal 

1/2 
page

vertical

1/4 1/3

1/3

1/6

4. Acceptable Digital Files
Preferred files are Adobe Acrobat PDFs (Press Optimized, 300 dpi, binary CMYK, 
all fonts embedded) or Flattened CMYK, TIFF files, 300 dpi at actual size. Other 
file types accepted are Adobe Illustrator and Adobe Photoshop. Files should be 
submitted in CMYK format at 300 dpi, with all supporting graphic elements in 
CMYK format and all fonts used. Please do not submit files created in word-pro-
cessing programs, MS PowerPoint, CorelDraw, MS Publisher, etc. Production 
charges will be incurred, if files do not meet these acceptable digital file guidelines.

5. Proofs
Proof required on four-color ads. For one-color and two-color ads, laser proofs 
are acceptable with clearly marked color breaks.

6. Other Acceptable (but billable) Materials Contact Publisher.

7. Inserts
Contact Publisher for quantity, specifications and trim size. We cannot guaran-
tee printed quality or acceptability of materials that do not comply with these 
specifications. For color advertisements, a match proof printout is required to 
guarantee color accuracy.

8. Material Submissions:
All print advertisements for Pipelline & Gas Journal must be delivered by 
material submissions deadline for the relevant issue.

1. Electronic File Submissions:
Email digital files to Cheryl Willis, Advertising Production Department, Cheryl.
Willis@GulfPub.com. For files larger than 10 mb please contact Cheryl Willis 
directly for upload instructions.

2. Shipping instructions:
Send space orders, insertion orders, correspondance and print materials to:
Advertising, Pipeline & Gas Journal, 2 Greenway Plaza, Ste. 1020, Houston, TX 
77046. For pre-printed inserts, contact the Publisher for shipping instructions.

Magazine Advertising Specs
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Button
Ad

Medium
Rectangle
300 x 250px

Dropdown (collapsed) 1260 x 60px

Leaderboard - 728 x 90px

Sponsored content Ad

1000 x 270px

Video Frame

520 x 323px

Rates ($/mth) 1 Mo. 6 Mo. 12 Mo.

Drop Down Ad $3,700 $3,400 $3,000

Leaderboard Ad 2,500 2,200 1,800

Medium Rectangle Ad 3,050 2,750 2,250

Button Ad 1,300 1,100 900

Sponsored Content 
Ad/ Product showcase

1,300 1,100 900

Sponsored Video 
Frame Ad

2,500 2,200 1,800

pgjonline.com Website Advertising

Rates ($/mth) 1 Mo. 6 Mo. 12 Mo.

Welcome Pop-Up Ad 4,000 3,500 3,000

Skyscraper Ad 4,000 3,500 3,000

Video (complement 
existing print ad)

300 275 250

Pipeline & Gas Journal  
Digital Edition Sponsorships

Rates ($/mth) 1 X 6 X 12 X

Banner $3,500 $3,255 $2,930

Medium Rectangle 3,080 2,865 2,550

Button 2,000 1,860 1,650

Sponsored Video 
Frame

4,400 4,050 3,500

Text 3,850 2,750 2,150

Pipeline & Gas Journal e-Newsletters

Pipeline & Gas Journal Lead Generation
Rates

White Papers Pricing starts at $3,250 
per white paper

Webcasts Pricing starts at $12,000 
per webcast

Custom e-Newsletter Please contact your sales 
representative

Sponsored Content Please contact your sales 
representative

Rates
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eNews Banner
550 x 70px

eNews
Medium

Rectangle

300 x 250px

eNews-
Button

125 x 125

eNews
video

logo
50-word text

with hyperlink

Sales Staff
U.S.A. – Southwest & 

Midwest
Jim Donnelly

+1 (972) 437-9557
jdonnelly@oildom.com

U.S.A. – Northeast
Denis O’Malley

+1 (203) 356-9694
denis@nelsonmiller.com

U.S.A. – Southeast
Doug Fix

+1 (770) 740-2078
dfix@bellsouth.net

U.S.A. – West Coast
Mike Lance

+1 (805) 620-0586
michael@mpl-media.com

U.S.A. – Mid Central
Donna Harbacek

+1 (417) 559-3207
donna@publishersresource.net

Italy, Eastern Europe
Fabio Potesta

3339/010/5704948
info@mediapointsrl.it

Western Europe
Hamilton Pearman

33/608/310/575
hpearman@wanadoo.fr

UK, Scandinavian, 
Netherlands
Patrick Djuma

Phone: +44 20 3409 2243
Patrick.Djuma@GulfPub.com

China
Mike Xu

13902475517
mikexu28@gmail.com

Japan
Yoshinori lkeda

JES MEDIA, INC
+82 (2) 481-3411/13

India
Manav Kanwar

+91 (22) 2837 7070/71/72
India@GulfPub.com

Africa, Middle East
Tanya Mbaluli

254/722/376972
mbaluli@ 

twigamediapartner.com

Mexico, Central America,
South America

Marco Antonio Monteiro
Mobile: +55 21 99616-4347
E-mail: Brazil@GulfPub.com

Digital Products

Please email materials to Cheryl Willis,  
Advertising Production Department,  
Cheryl.Willis@GulfPub.com.

Gulf Publishing
PO Box 2608

Houston, TX 77252-2608
713-529-4301


